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				Executive summary

Numerous studies have shown that greenwashing is rampant across sectors and that it has become a major business risk, especially for investors. Public authorities around the world are preparing for an unprecedented clamp down on greenwashing, with several key regulations coming up in the EU, UK and US, alongside commitments to increase enforcement and impose stricter penalties.

This comes in the context of growing consumer concern about the environment, which translates into actual purchasing decisions and a growing market for ethical products. Recent YouGov polling across the UK and Germany, commissioned by the Changing Markets Foundation, showed that almost half (49%) of people surveyed regularly (always, most of the time, often) choose food products with environmental sustainability labels or certifications. These consumers are interested in sustainable purchasing options, and one in three (35%) are willing to pay more for climate and animal welfare labels. Respondents were asked to indicate their level of concern on a scale from 0 to 10, with 0 being “Not concerned at all” and 10 being “Very concerned”. 59% gave a concern score of at least 6 for corporate greenwashing, and this is in line with the particularly low levels of trust in sustainability claims about meat and dairy products (on average around 15% across different sources). So how good are these labels and green claims in reality?

Over the past year, Changing Markets conducted market research to assess how reliable green claims on food products are, with a particular emphasis on meat and dairy, as the climate impacts of these products dwarfs those of any other food. This resulted in the addition of over 50 examples of products, projects and advertisements to our greenwash.com website, where we track corporate greenwashing. In this briefing, we summarise the key trends identified through this analysis and present the findings of the YouGov polling that we commissioned in the UK and Germany. The polling was designed to explore whether the most common green claims in the food sector are impacting consumer choices.
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				Key findings

	Greenwashing in the food sector is rampant: our investigation discovered an array of claims that are being placed on even the most carbon-intensive food products, such as beef. Particularly prevalent were climate claims such as ‘carbon neutral’, ‘climate positive’ and ‘net zero’, as well as specific claims about low methane. We also discovered more subtle level of greenwashing, such as images of grazing cows or small family farms with happy animals.
	Meat and dairy companies responsible for outsized greenhouse gas emissions (JBS, Marfrig, Nestlé, Danish Crown, Arla, Danone, Saputo and Fonterra) are making misleading green claims on their products or in their other marketing materials. JBS, the biggest meat producer and one of the biggest climate and methane polluters, has recently been reprimanded for its net zero claim which lacked a credible emissions reduction plan.5 Nestlé has been making questionable carbon neutral claims on its well-known brands Nespresso and KitKat, while Danish Crown is currently facing a lawsuit for labelling its pork products as ‘climate controlled’. Saputo and Arla, our analysis found, regularly utilise a more subtle greenwashing with representations of grazing cows for their dairy products.
	Amazon was found to be one of the worst offenders, as its ‘Climate Pledge Friendly’ range included several meat and dairy products. This included beef jerky, which scientific assessments have shown to be the most carbon-intensive food product, but which was included in the climate-friendly category because some air had been removed from its packaging.
	Significant greenwashing was discovered on dairy products, including ‘carbon neutral’ claims that referred only to packaging, ignoring the emissions-intensive contents. We also discovered many dairy products with vague claims, such as ‘planet-friendly’ and ‘sustainable future’, along with images suggesting that cows are permanently grazing in the fields – claims which in most cases were not proven.
	People are influenced by the most common claims found through our research. In the UK, 42% of consumers were more likely to buy a product with a ‘carbon neutral’ label and 29% were willing to pay slightly or much more for those products. In Germany the picture is much the same, with 35% of consumers more likely to buy a meat or dairy product labelled ‘carbon neutral’ and 36% more likely to buy meat or dairy labelled ‘climate positive’, with 32% and 36% willing to pay more for these labels, respectively.This confirms that there is a clear opportunity for businesses to capitalise on people’s environmental concerns through greenwashing, without taking genuine positive action for the environment. Therefore, it is urgent that regulators start taking a closer look at food products and companies, regulate green claims, and ensure rules are properly enforced across different markets. At the same time, it is clear that the climate emergency is already affecting food production everywhere. Scientists predict that more than a third of existing areas for crop and livestock production will become unsuitable by the end of the century if there is ‘unhalted growth’ of greenhouse gas emissions (SSP5–8.5 in IPCC scenarios). Tackling greenwashing alone will not solve this, as such governments must also enact climate legislation and fiscal policies to drive the necessary transformation of the food system, including an urgent reduction in the overconsumption of meat and dairy products.
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                    In November 2021, more than 110 countries committed to the ‘Global Methane Pledge’, with the collective goal of reducing global methane emissions by 30% by 2030. This report looks across the three main secto...
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                    In light of its huge contribution towards global warming, this briefing analyses Nestlé’s climate plan to reach net zero by 2050.
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                    Addressing methane emissions is essential to limiting the impacts of the climate crisis. However, the animal farming industry is promoting a new metric for measuring methane emissions, that could undermine t...
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