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Glossary

Misinformation:

False or misleading information, encompassing misleading and/or biased 
content, manipulated narratives or facts, pseudoscience, conspiracy 
theories and propaganda, shared without intent to mislead. Although 
not intended to mislead, misinformation can still cause signi"cant public 
harm. Satirical posts are not classi"ed as misinformation.

Disinformation:

Disinformation is false information that is created and shared with intent 
to mislead. It is deliberately shared, knowing that the information isn’t 
factual, and is often used for political or economic gain. 

Mis- and disinformation often overlap, and distinguishing between them 
is often complex. Determining intent can be problematic and disinforma-
tion can turn into misinformation when people share doubtful statements 
because they identify with the content or message. 

Mis-in!uencers:

Individuals or entities actively spreading or amplifying mis- or disinfor-
mation within digital spaces, to in#uence wider narratives and opinions. 

Changing Markets © 2025 all rights reserved  Meat vs EAT-Lancet: The dynamics of an industry-orchestrated online backlash  | Table of Contents | 3



Executive Summary 

In October 2025, the EAT-Lancet Commission will publish EAT-Lancet 
2.0 an update to the planetary health diet "rst released in 2019. While 
the "rst report is one of the most in#uential academic studies ever re-
leased, it also faced signi"cant online backlash – much of which was 
orchestrated by the meat industry. This report provides the "rst in-depth 
mapping of the connections between some of the industry-friendly 
scientists, doctors, health in#uencers, journalists and authors behind 
the initial backlash. We explore how narratives have evolved, and how 
industry is mobilising a communications drive ahead of EAT-Lancet 2.0 
due for release in October 2025. 

The !rst EAT-Lancet report 

In January 2019, the EAT Foundation and the medical journal The Lan-
cet published Food in the Anthropocene: the EAT–Lancet Commission on 
Healthy Diets from Sustainable Food Systems.1 The EAT-Lancet Commis-
sion comprised 37 leading scientists from 16 countries working in human 
health, agriculture, political science and environmental sustainability, 
and sought to create a framework for a ‘planetary health diet’ that, in 
a world of 10 billion people, balanced human nutrition with ecological 
sustainability.2
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doctors, health in#uencers, and pro-meat journalists and authors. Through this, we 
show a tightly coordinated network mobilised to discredit the EAT-Lancet report’s 
"ndings. We trace how this period cemented critical relationships among mis-in-
#uencers, examine how some of their in#uence and narratives have evolved, and 
identify the potential risks of e$orts to discredit EAT-Lancet 2.0.  

Our research includes analysis of the genesis and in#uence of the industry-led 
hashtags #Yes2Meat (the ‘o%cial opposition’) and #ClimateFoodFacts, showing how 
pro-meat health in#uencers and industry scientists ampli"ed them in the lead-up 
to the report’s launch to pre-emptively discredit its "ndings. Our investigation also 
corroborates earlier evidence that the PR agency Red Flag, likely acting on behalf 
of the Animal Agriculture Alliance (AAA), was behind some of these e$orts.8

In addition to analysis of Twitter posts, our analysis revisits leaked documents 
and those received under freedom of information requests to draw out speci"c 
examples showing industry in#uence speci"cally targeting EAT-Lancet. We show 
for the "rst time unpublished documents which reveal the extent to which the 
2024 Denver conference on the ‘societal role of meat and livestock’ was intended 
to ‘plan an ‘urgent’ communications drive’ to help maintain the social licence of 
the meat industry.

We provide pro"les of some of the most prominent mis-in#uencers, showing how 
many of them bene"t from their promotion of high meat diets, including through 
selling books, advice and products or from direct industry funding for research and 
funding for their involvement in conferences and events. 

With more than 600 policy citations by 2024, the EAT-Lancet report is one of the 
most in#uential academic studies ever released.3 However, the potential of the 
report to lead to regulation and societal change that could pose a serious threat 
to the interests of Big Meat and Dairy led to signi"cant online backlash – against 
the report’s "ndings and the Commission itself. The onslaught of attacks marked 
a pivotal moment in food systems and diet becoming entangled in ‘culture wars’.4 
Early research into the backlash showed how the hashtag #Yes2Meat, around which 
the attack converged, had reached 26 million people on Twitter, compared with 25 
million reached by those promoting the research, and that the negative campaign 
had succeeded in moving ‘undecided’ users, with critical posts shared six times 
more frequently than supportive ones.5 

There were notable real-world impacts. In March 2019, the World Health Organization 
pulled its sponsorship of an event to promote the report, following pressure from 
the Italian government, which re#ected narratives from the online backlash.6 The 
Commission’s researchers and scientists have reported sustaining mental health 
impacts because of the online personal attacks they faced, and that in some cases 
their careers had been a$ected.7

Our research 

This Changing Markets Foundation report provides a detailed analysis of the online 
backlash, exposing for the "rst time a tightly connected network of ‘mis-in#uenc-
ers’ – individuals or entities spreading or amplifying mis- or disinformation. Our 
"ndings strengthen the evidence of industry interference and its ties to key mis-in-
#uencers. Through analysis of conversations on (what was then) Twitter between 
1 June 2018 and 30 April 2019, our research provides the "rst in-depth mapping of 
the connections between industry-friendly scientists, carnivore-diet promoting 
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Pro-meat industry scientist Frédéric Leroy, the most central "gure in the mis-in-
#uencer network, was the fourth most in#uential. He pre-emptively attacked the 
EAT-Lancet report to lay the foundations for others and promoted various posts 
of others in the network. Following the EAT-Lancet report he continued to play a 
critical role in creating scienti"c conferences and narratives for the industry to use 
to undermine the "ndings of the report. 

New analysis of previously released and new documentsA 

In light of these "ndings, we reanalysed documents released to Unearthed for an 
investigation showing the extent of meat industry funding in establishing the UC 
Davis Clarity and Leadership for Environmental Awareness and Research (CLEAR) 
Center.9 The CLEAR Center is led by Frank Mitloehner, a central pro-industry sci-
enti"c "gure and 6th mis-in#uencer in our dataset. Mitloehner is credited with a 
key role in the online backlash to the EAT-Lancet report, with documents revealing 
how he ‘launched an academic opposition composed of 40 scientists … coinciding 
with the o"cial opposition, named yes2meat’ to discredit its "ndings.10 Mitloehner 
used this ‘success’ to fundraise from industry sponsors, while industry positioned 
him as an ‘independent academic expert’ to grow his reach online. 

We also reanalysed a leaked document appearing to show how the PR agency Red 
Flag helped AAA with a campaign to proactively undermine the EAT-Lancet launch, 
including the creation of #ClimateFoodFacts. It states that Red Flag, or its client, 
briefed ‘experts’ with ‘substantive engagement’ and our analysis of the mis-in#u-
encer network reveals who these experts may be. 11

A  This includes documents that were leaked and/or released under freedom of information requests 

The initial backlash: cementing a network 

Our analysis of the initial backlash period identi"es 100 mis-in#uencers responsi-
ble for nearly 50% of posts that formed the backlash on Twitter, and over 90% of 
total engagement. None appear to be bot accounts, but real and very committed 
people. There were also a few industry accounts, with (then) North American Meat 
Institute and the AAA ranking 28th and 31st by engagement, while the libertarian 
think tank the Institute of Economic A$airs ranked 44th. 

Within the top 100 accounts, we identi"ed a subset of 33 accounts which appear to 
be working as part of a coordinated network. Our analysis reveals a clear pattern in 
which these mis-in#uencers consistently tagged and shared each other’s content, 
using similar or identical wording and hashtags. More than 60% of the links shared 
within the network were written by people within it. The tagging and ampli"cation 
repeated throughout the dataset, leading to "ve di$erent peaks in our timeline. 
These are the hallmarks of a coordinated campaign; in this instance these tactics were 
used to push misinformation and pro-industry messages, framing the EAT-Lancet 
diet as nutritionally de"cient and scienti"cally problematic proposition.

Overall, we found that the top 20 mis-in#uencers made up 19% of the posts and 
69% of the total engagement. Of the top 20, we identi"ed 13 as part of the coordi-
nated network and thus included them in our mis-in#uencer pro"les. We break the 
pro"les down into three categories: scientists and academics, doctors and health 
in#uencers and pro-meat journalists and authors. Overall, doctors and health experts 
were among those with the highest engagement, playing pivotal roles in driving 
#Yes2Meat and amplifying the pushback against EAT-Lancet. The most in#uential 
was pro-meat doctor, Shawn Baker, closely followed by food in#uencer, Nina Te-
icholz, and another doctor Ken Berry, who is promoting paleo diets, coming in third. 
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As the EAT-Lancet 2.0 report prepares to launch in October 2025, the need to ad-
dress the devastating climate, environmental and health impacts of our diets is 
urgent. The impacts on health are clear, with 2021 study "nding that a quarter of 
all deaths among adults globally are attributable to poor diets.13 

The science is also clear that cutting meat and dairy consumption is critical to tack-
ling climate change. A comprehensive survey of climate experts in 2024 concluded 
that global greenhouse gas emissions from livestock must be cut by 50% by 2030 
to align with the Paris Agreement.14 

The meat industry understands the power of online backlash against climate and 
health science to successfully distract, delay and derail action which may a$ect 
its pro"ts. The industry has led these attacks before and is preparing to do it again 
– in an environment where science and facts are already under attack. This makes 
it even more urgent for media, politicians and the public to look at who is really 
behind the social media headlines and what their a%liations are. Without doing 
this, we risk missing the signi"cant opportunity to transform our food systems and 
create a healthier and climate safe future for us all. 

Additionally, we analysed documents and extensive audio recordings obtained by 
Changing Markets about the so-called Denver summit and its subsequent ‘Call For 
Action’ in 2024.12 While the conference was promoted as having ‘scienti"c’ output, 
our additional evidence reveals the extent to which it was a public relations exer-
cise, intended to hone arguments and identity-driven in#uencer campaigns, ‘to 
support industry e$orts to maintain its 'social license to operate'. We also summarise 
existing evidence of the industry links to the so-called Dublin declaration in 2022, 
a precursor to Denver, and highlight how pro-industry scientists including one of 
the key mis-in#uencers in our dataset, Frédéric Leroy, have been central to both. 

Going forward 

Since 2019, the level of online mis- and disinformation related to food systems has 
grown exponentially with new narratives gaining prominence, many of them anchored 
in conspiracy theories and in part fuelled by far-right politicians and opinion leaders. 
We look at how, alongside the continued messaging development and coordination 
of the meat industry and mis-in#uencers at events such as Dublin and Denver, pro-
meat messaging continues to be spread through social media. The #Yes2Meat hashtag 
was used over 2,000 times in the period between June 2024 and May 2025, while 
#MeatHeals, another hashtag used to promote pro-meat narratives, was used over 
8,000 times. We review the landscape in 2025, including the impact of the loss of 
social media content moderation and the rise of AI. We also look at the overlap with 
the rise in popularity of carnivore and keto diets, pushed by doctors and in#uencers 
from the ‘manosphere’, such as Joe Rogan and Jordan Peterson.
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1. Introduction

In early January 2019,B nonpro"t organisation the EAT Foundation and the medical 
journal The Lancet published Food in the Anthropocene: the EAT#Lancet Commission 
on Healthy Diets from Sustainable Food Systems.15 The commission comprised 37 
leading scientists from 16 countries working in human health, agriculture, polit-
ical science and environmental sustainability, and sought to create a framework 
for a ‘planetary health diet’ that, in a world of 10 billion people, balanced human 
nutrition with ecological sustainability.16

The report stated that without action the world risks failing to meet the Sustainable 
Development Goals and the Paris Agreement and that food is the ‘single strongest 
lever to optimize human health and sustainability on Earth’.17 Commissioners at-
tempted to provide concrete scenarios and targets through which a growing popu-
lation can have a healthy diet from a sustainable food system. The report suggested 
a ‘#exitarian’ diet, predominantly plant-based but including modest amounts of 
"sh, meat and dairy. Its "ndings recommended doubling global consumption of 
healthy foods such as fruits, vegetables, legumes and nuts, and more than halving 
consumption of sugar and red meat, especially in Global North countries in which 
animal products are overconsumed. 

B  The report was published on 16 January 2019, with a public launch the following day in Oslo, Norway. 
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The EAT-Lancet paper is one of the most in#uential scienti"c reports ever released, 
with over 600 policy citations by 2024.18 It was published in 12 languages, and promoted 
through 38 launch events in 27 countries, featuring in top tier media across the world. 
However, the potential of the report to lead to regulation and societal change that 
could pose a serious threat to the interests of Big Meat and Dairy, led to signi"cant 
online backlash – against the report’s "ndings and the Commission itself. This is 
considered ‘one of the earliest examples of a ‘culture war’ around dietary change’.19 A 
notable real-world consequence was the World Health Organization (WHO) cancelling 
its sponsorship of an EAT-Lancet launch event planned for 28 March 2019 following 
pressure from Italy’s then ambassador and Permanent representative to the UN, 
echoing narratives used in the online backlash.20

A standard diet for the entire planet, without taking 
into account each individual’s age, sex, metabolism, 
general health, and eating habits, has no scienti$c 
justi$cation. Furthermore, it would destroy healthy, 
traditional diets that are part of the cultural heritage 
and social structure of many countries.



Elements of the backlash have been researched and reported on. In 2019, The Lancet 
published an article showing how a ‘digital countermovement’, mobilising under 
the hashtag #Yes2Meat dominated online discussions and that initially ambivalent 
users were swayed by this, with negative messages shared six times more than sup-
portive ones.21 In 2025, De Smog and The Guardian revealed how the industry-PR 
agency Red Flag was funded by an industry lobby group, the Animal Agriculture 
Alliance, to proactively undermine the EAT-Lancet launch.22 

This report by the Changing Markets Foundation builds on these "ndings and ex-
plores in greater depth how meat industry a%liated groups mobilised to attack the 
EAT-Lancet report in 2019, as part of a targeted and coordinated campaign. Our 
"ndings strengthen the evidence of industry interference and connections with key 
mis-in#uencers showing the hallmarks of an orchestrated campaign. This includes 
converging around the hashtags being tracked by industry and initially shared by 
industry-connected mis-in#uencers, posting simultaneously, tagging each other 
and continuously sharing the same articles. 

Our research delivers the "rst comprehensive mapping of the key players behind 
the backlash. It shows how this period cemented, and possibly initiated, many of 
the connections between proli"c food systems mis-in#uencers, industry-friendly 
scientists, carnivorous doctors, health in#uencers, and pro-meat journalists and 
authors. We look at how this was presented by industry as a highly successful ex-
ample of coordination to sway public opinion, especially among undecided audi-
ences. We then review how the landscape has evolved and the implications for the 
updated report, EAT-Lancet 2.0, due for release in October 2025. 

Table 1: This research compared with previous analysis

Parameter Previous  research This research

Timeline analysis

Focuses mainly on the period around 
the launch of EAT-Lancet in Dec 2018–
Feb 2019, with some including limited 
pre-launch activity.

Covers June 2018 to April 2019 for historical 
analysis, and Jan–May 2025 to track current 
narratives in the lead up to EAT-Lancet 2.0.

Narrative 
analysis

Identifies the backlash and some 
narrative themes

Analyses the full range of narrative tactics, 
including how they emerged, shifted over time,  
and are linked to mobilisation e!orts.

Coordination & 
amplification

Finds isolated cases of behind-the-
scenes coordination, but does not 
analyse synchronicity or repeated 
messaging.

Analyses inauthentic coordinated activity 
through synchronised posts, content 
duplication, and mis-influencer networks.

Actor mapping
Names a few prominent actors or 
institutions who worked to discredit 
the report. 

Maps the broader mis-influencer ecosystem 
including individual accounts involved in 
spreading, legitimising or amplifying the 
backlash across the timeline.

Cross-year 
analysis Focuses exclusively on 2019 events. 

Compares backlash dynamics between 2019 
and 2025 – identifying narrative repetition, 
returning mis-influencers and early mobilisation 
ahead of EAT 2.0.
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2. Methodology 

The research for this report is based on analysis of Twitter/X posts, 
conducted by Ripple Research, and analysis of background docu-
ments and media articles identifying the origin of various campaigns. 
Ripple’s analysis captured a total of 37 months of online narratives, 
spanning three main time windows: 

• 1 June 2018 to 30 April 2019 – a period covering over sev-
en months before and three months after the launch of the 
EAT-Lancet report.

• 1 June 2022 to 31 July 2023, the period covered in Changing 
Markets’ 2023 report Truth, Lies and Culture Wars, which pro-
vides further insight into the development of key narratives.

• 1 June 2024 to 31 May 2025 to cover the latest period and track 
how narratives have developed, and which mis-in#uencers 
and hashtags are still active.



Additionally, we analyse documents and extensive audio recordings obtained by 
Changing Markets about the so-called Denver summit and its subsequent ‘Call For 
Action’ in 2024. We also summarise existing evidence of the industry links to the 
so-called Dublin declaration in 2022, a precursor to Denver, and highlight how key 
mis-in#uencer Frédéric Leroy has been central to both. 

Ripple Research combined structured keyword-based data collection with detailed 
manual categorisation and tagging, allowing for deep qualitative and quantitative 
analysis. For the 2018–2019 dataset, all data was manually captured from Twitter/X. 
The dataset is built using a structured keyword search approach. To ensure the 
dataset tightly focused on EAT-Lancet, the core search terms included all variations 
of the phrase (e.g. Eat-Lancet, eat lancet, planetary health diet, eatlancet), as well 
as select hashtags, such as #Yes2Meat, #MeatHeals and #ClimateFoodFacts, known 
to be connected to EAT-Lancet discourse. 

Only content critical of EAT-Lancet was selected, including direct critiques, hostile 
responses, mis- and disinformation, rejection narratives and explicit resistance. The 
researchers then analysed key accounts, key narratives, hashtags and timelines. 

 For the 2025 dataset, collection was partly automated, applying the same keyword 
lexicon and inclusion criteria as in the 2018-19 dataset. While the capture of a larger 
volume of relevant content was automated, human validation and critical analysis 
were then applied to maintain consistency and ensure precision across datasets. 

Working from Ripple’s initial analysis, the Changing Markets team then carried 
out additional research to review the main social media mis-in#uencers, industry 
accounts and hashtags. We did this using publicly available sources, such as me-
dia reports as well as documents leaked to journalists and researchers which were 
shared with us, and reanalysed relevant documents released under freedom of 
information requests. Through this research, we established links between some 
mis-in#uencers and industry-funded research and PR. We were also able to show 
connections between mis-in#uencers, and identify some "nancial interests linked 
to the pushing of narratives such as the health bene"ts of carnivorous diets. 
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3. Closely coordinated 
networks 

Our research has revealed coordinated activity, with both individual 
and industry accounts posting with high intensity at key moments, 
tagging each other, using similar hashtags and reposting each other’s 
posts and articles.

The top 100 mis-in#uencers, by engagement, in the dataset make 
up nearly 50% of the posts, and over 90% of the total engagement. 
Further to this, we found that the top 20 mis-in#uencers make up 
19% of the posts and 69% of the total engagement. None of the top 
20 are industry accounts, but – as we will see later – some of these 
mis-in#uencers have established ties with the industry or personal, 
as well as "nancial, reasons to be advocating for maintaining high 
levels of meat consumption. 

None of the top 100 seem to be ‘bots’ or fake accounts, but these 
include four prominent industry accounts: the (North American) 
Meat Institute (NAMI) (28th), Animal Agriculture Alliance (AAA) 
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3.1 Industry-linked hashtags 

Our research provides detailed insights into the content of posts and accounts that 
formed the backlash on Twitter. Previous research has identi"ed two main hashtags: 

• #Yes2Meat, a hashtag that was linked with the EAT-Lancet report days before 
the launch and was quickly picked up by several mis-in#uencers.

• #ClimateFoodFacts, coordinated by the Red Flag agency, likely on behalf of 
the AAA.23

Our analysis shows who "rst pushed these hashtags and which accounts converged 
around them at what times to indicate a tight network of coordination. Further ev-
idence suggests that #Yes2Meat was also part of an o%cial campaign with industry 
ties. 

Another widely used hashtag was #MeatHeals, which pre-existed before the launch 
of EAT-Lancet. The hashtag was popularised by mis-in#uencer Shawn Baker in 2017 
and started being used in the EAT-Lancet backlash on 12 January. It is mostly used 
in the carnivore, ‘meat#uencer’ and manosphere Twitter/X space, with users shar-
ing their positive experiences with meat consumption and criticising EAT-Lancet’s 
recommendations to reduce it. Despite its prominence during EAT-Lancet, as it was 
not a hashtag created or mobilised to speci"cally attack the report’s "ndings, and 
as it has more organic (albeit exploited) roots, we have not conducted a focused 
analysis on its use during the backlash. Similarly, although #EATLancet was widely 
used by mis-in#uencers during the backlash, it was also used more broadly, includ-
ing in general discussions and pro-report contexts. 

(31st), International Livestock Research Institute (ILRI) (37th) and the UK right-wing 
think tank Institute of Economic A$airs (IEA) (44th). C 

Within the top 100 accounts, we identi"ed a subset of 33 accounts which appeared 
in the connected network. Our dataset reveals that these mis-in#uencers frequent-
ly tagged each another in misinformation posts. This is not a case of just ‘anyone’ 
tagging, but a pattern in which top mis-in#uencers consistently tagged other top 
mis-in#uencers.

The same mis-in#uencers actively boosted each other’s content. Over 60% of the 
links shared by the identi"ed network of accounts were written by people within 
that network. For example, Frédéric Leroy’s article posted on the European Food 
AgencyD website was shared 29 times by people within the network. There was also 
coordination on timing, with many of the posts by top mis-in#uencers appearing 
in proximity, before, during and after the EAT-Lancet launch. The tagging and am-
pli"cation repeated throughout the dataset, leading to "ve di$erent peaks in our 
timeline (see below).

C  It is possible that smaller industry accounts such as local farms were in the top 100, but these are the most prominent of large industry 
associations. 

D  Despite its o$cial sounding name, (and logo) the European Food Agency has no relation to the European Food Safety Authority, nor any 
food standards regulatory bodies. The Italian-owned and run website presents itself as “the "rst news agency entirely dedicated to the agri-
food industry in Italy and Europe. For more see: www.efanews.eu
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Top 20 mis-influencers by engagement on Twitter/X,  1 June 2018 > 30 April 2019

Mis-influencer 
ranking 

Name if known Twitter/X handle Total engagement Total posts Mis-influencer category Industry ties/financial motives

*1 Shawn Baker @SBakerMD 17,778 171 Doctor/health influencer Career built out of promotion of carnivore diets. One of the earliest promoters of the ‘o"cial opposition’ campaign, on 14 
January 2019, three days before the EAT-Lancet report launched.  

*2 Nina Teicholz @bigfatsurprise 8,551 24 Journalist/author Career built out of promotion of keto diets. Red Flag consulting identifies her content in a report back about the success of its 
campaign to discredit EAT-Lancet, and is likely one of the ‘experts’ Red Flag refers to having briefed.  

*3 Ken Berry @KenDBerryMD 7,716 45 Doctor/health influencer Career built out of promotion of paleo/keto diets. 

*4 Frédéric Leroy @fleroy1974 6,635 63 Scientist/academic Career boomed with EAT-Lancet opposition, on the industry conference circuit, possibly part of the ‘academic contingent’ of 
40 scientists mobilised to discredit EAT-Lancet. Red Flag consulting identifies his content in a report back about the success 
of its campaign to discredit EAT-Lancet, and is likely to be one of the ‘experts’ Red Flag refers to having briefed.  

*5 Joanna Blythman @JoannaBlythman 5,507 35 Journalist/author Career built out of promotion of keto diets. 

*6 Frank Mithloener @GHGGuru 4,375 56 Scientist/academic Industry ties are well-established. Mitloenher was at the centre of the ‘academic opposition’ to EAT. Between 2018-2024 he 
recieved $3.8 million for his CLEAR Center from industry sources, including using the ‘remarkable success’ of the backlash to 
EAT-Lancet to fundraise. Mitloenher is also funded by industry to push for a controversial change to how agricultural methane 
is measured.  

7 PD Mangan @Mangan150 4,019 13 Doctor/health influencer

8 Jason Fung @drjasonfung 4,004 5 Doctor/health influencer Career built out of promotion of keto diets. Red Flag consulting identifies his content in a report back about the success of its 
campaign to discredit EAT-Lancet, and is likely to be one of the ‘experts’ Red Flag refers to having briefed.  

*9 Georgia Ede @GeorgiaEdeMD 3,873 10 Doctor/health influencer Career built out of promotion of high meat diets. 

*10 Garry Fettke @FructoseNo 3,612 30 Doctor/health influencer Career built out of promotion of high meat diets. 

11 Unknown @CarnivoreKeto 3,085 72 Doctor/health influencer

12 Jay Wrigley @hormonedietdoc 3,068 22 Doctor/health influencer Career built out of promotion of high meat diets.

13 Unknown @DiscoStew66 2,768 54 Doctor/health influencer

*14 Louise Stephen @LouiseStephen9 2,452 76 Journalist/author Career built out of promotion of high meat diets.  

*15 Peter Ballerstedt @GrassBased 2,348 40 Scientist/academic First to use the campaign hashtag, #ClimatefoodFacts. He may also have been among the ‘academic contingent’ of 40 
scientists mobilised to discredit EAT-Lancet. Red Flag consulting identifies his post in a report back about the success of its 
campaign to discredit EAT-Lancet, and is likely one of the ‘experts’ Red Flag refers to having briefed. 

16 Amber Wentworth @Lone_Star_Keto 2,224 37 Doctor/health influencer Career built out of promotion of carnivore diets. 

17 Ivor Cummins @FatEmporer 2,111 13 Doctor/health influencer

*18 Zoe Harcombe @zoeharcome 2,080 11 Journalist/author Career built out of promotion of high meat diets. 

*19 Tim Noakes @ProfTimNoakes 1,862 10 Doctor/health influencer Career built out of promotion of high meat diets. Red Flag consulting identifies his content in a report back about the success 
of its campaign to discredit EAT-Lancet. He is also likely one of the ‘experts’ Red Flag refers to having briefed.  

*20 Diana Rodgers @SustainableDish 1,504 17 Journalist/author Career built out of promotion of high meat diets. 

* = in the network and therefore featured in our profiles 
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Peak 1: 12-13 Jan, 2019
Mis-influencer Frédéric Leroy's 
anti-EAT Lancet article is published 
on EFA news and widely shared Leroy 
releases anti EAT -Lancet piece 
with EFA news, it goes viral  on 13 Jan

Peak 2: 14 Jan 2019
# on Yes2Meat campaign launched

Peak 3: 17 Jan 2019
EAT-Lancet report launched, 
immediate backlash to findings begins

Peak 4: 29-30 Jan  2019
Multiple anti-EAT thoughtpieces 
are released and promoted in tandem

Peak 5: 19 Feb 2019
Frank Mitloehner pushes claim 
that EAT-Lancet meat limits 
weren’t climate-based

9 Jan 2019
#ClimateFoodFacts campaign launched

14 Sep  2018 – 16 Jan 2019
Mis-influencers methodically build up resistance 
to EAT-Lancet, four months before the report is released.

❶

❷

❸

❹

❺

Backlash timeline
The messaging infrastructure and key moments
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yes2meat. Despite zero funding for the academic contingent, the group mobilised a 
massive campaign, $ghting against inaccuracies and misinformation inherent to the 
report and its promotion, with high success. This was possible because of a champion, 
as there were willing participants who just needed a spark to ignite their e%orts’.28 This 
shows that there was an o%cial opposition, which did not include any funding for 
academics, but Mitloehner nevertheless mobilised and coordinated those voices, 
which contributed to the successful backlash to the report. 

The document uses the Stockholm Resilience Institute study to celebrate the suc-
cess of the campaign, especially ‘in swaying undecided audiences away from the 
EAT#Lancet report’ and getting Frank Mitloehner invited to a panel debate with 
EAT science director Fabrice DeClerck at Cornell University. The paper concludes 
by highlighting a ‘signi"cant need for a nucleus, such as the CLEAR Center, where 
high-impact communication e$orts can be coordinated and sparked’. While Un-
earthed reported on Mitloehner’s involvement in the EAT-Lancet backlash, the 

details of the scientist coalition mobilisation and 
the Center’s use of the backlash to pursue further 
funding have not been covered.  

The Unearthed investigation showed how the 
CLEAR Center was established in 2018 agree-
ment between UC Davis and the Institute for 
Feed Education & Research (IFEEDER), the 
charitable arm of the American Feed Industry 
Association (AFIA). AFIA represents compa-
nies&linked to the livestock industry, including 
major international players, Cargill, Tyson Foods 
and Pilgrim’s, owned by Brazilian giant JBS. 

3.1.1. Deep dive - #Yes2Meat 

Our dataset shows that #Yes2Meat was "rst used in connection with criticism of 
the EAT-Lancet report on 14 January 2019 by pro-meat health in#uencer Ken Ber-
ry, and a few hours later by pro-industry scientist Frédéric Leroy, indicating close 
connections between pro-meat health in#uencers and pro-industry scientists. 
#Yes2Meat was the key hashtag around which pro-meat advocacy consolidated 
and attacked the "ndings of the EAT-Lancet report. According to research by the 
Stockholm Resilience Centre on the period from December 2018 to March 2019, 
#Yes2Meat reached 26 million people on Twitter (compared with 25 million reached 
by those promoting the research). The research also found that the negative cam-
paign succeeded in moving ‘undecided’ users, with critical posts shared six times 
more frequently than supportive posts.24 

Documents released to the investigative journalism arm of Greenpeace, Unearthed, 
from University of California, Davis (UC Davis), in response 
to a freedom of information request suggest that the #Ye-
s2Meat campaign received industry funding.25 In 2022, 
Unearthed investigated the origin of funding of UC Davis’ 
livestock research institute, the Clarity and Leadership for 
Environmental Awareness and Research (CLEAR) Center.26 
The research was also published in a feature article in the 
New York Times.27 The CLEAR Center is led by Professor 
Frank Mitloehner, a central pro-industry scienti"c "gure 
and vocal social media mis-in#uencer. One of the docu-
ments released reveals Mitloehner’s role in the backlash 
to the EAT-Lancet report, stating how he ‘launched an 
academic opposition composed of 40 scientists from across 
the country, coinciding with the o"cial opposition, named 
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9 Jan 2019
#ClimateFoodFacts campaign 
launched

Peak 2: 14 Jan 2019
#Yes2Meat campaign launched

#Yes2Meat appeared three days 
before the EAT-Lancet launch and 
quickly took hold as a rallying point for 
opposition. It combined personal 
health testimonials with strong anti 
-establishment messaging and 
remains a persistent tool to reject 
meat reduction efforts.

First used on 14 Jan 2019 by Ken Berry, just 
three days before EAT-Lancet’s launch.

Volume: Over 2,100 mentions, peaking 
early but sustaining activity long-term.
The hashtag emerged as a coordinated 
response and is often paired with 
anti-EAT-Lancet tags like #ClimateFoodFacts.

Dominant narratives:
• Meat heals: success stories and personal health transformations
• Meat is essential: nutrient dense, irreplaceable forhealth
• EAT-Lancet is dangerous, elitist, and anti-science
• Anti-meat policies driven by corrupt elite agendas
• Fake/alt proteins are unnatural, harmful, and mocked
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reach to the dietitian community, a link which appears to have been established 
by the time we tracked the social media backlash to EAT-Lancet. 

Mitloehner was then able to use the ‘success’ of the backlash to fundraise for the 
CLEAR Center’s work. A 2024 study of the relationship between the meat industry 
and academic institutions in the US, found that between 2018 and 2023, the CLEAR 

Center received at least $3.7 million from 
industry sources. The majority ($2.8 mil-
lion) from IFEEDER, with further con-
tributions from the National Pork Board 
($600,000) the California Cattle Council 
($200,000), and Burger King ($106,000). 
Furthermore, other contributions from 
industry groups such as the California 
Dairy Research Foundation, have also 
been made to the CLEAR Center, but the 
amounts are unknown.33

Leading scientists have referred to the 
CLEAR Center model as borrowing from 
“the tobacco industry playbook” working 
from “rule #1: cast doubt on the science,”34 
an approach the meat industry it works 
so closely with is well-versed in.35  

The creation of the CLEAR Center was seen as critical for IFEEDER to be able to 
reference ‘when sharing the important message of animal agriculture’s role as a 
solution provider in the nation’s e%orts to address climate change issues.’29 

Between 2002 and 2021, Mitloehner and/or the CLEAR Center received nearly 
$12.5 million in funding from government agencies including the US Department 
of Agriculture, the National Cattlemen’s Beef Association, 
and animal livestock companies including Ely Lilly/Elanco.30

This document states that #Yes2Meat was the o%cial oppo-
sition campaign, and possibly infers it was funded.E 31 The 
MOU that establishes CLEAR Center funding was written by 
Joel Newman, who was at the time the president of both the 
AFIA and its charitable arm, the Institute for IFEEDER. The 
MOU, dated 31 May 2018, shows that industry groups have 
committed millions of dollars of funding for the CLEAR Cen-
ter’s work in exchange for maintaining a 12-member advisory 
board with broad industry. 32 At the same time, the CLEAR 
Center committed to provide regular progress reports on its 
activities and their impact. 

The MOU also highlights the industry’s e$orts to position 
Frank Mitlohener as an opinion leader, establishing his pres-
ence on Twitter, blogs and through submitting opinion pieces 
in media such as The Conversation. It speci"cally mentions 
the North American Meat Institute (NAMI) as leading out-

E The document speci"cally highlights the ‘lack of funding’ for the academic contingent, which seems to suggest the ‘o$cial opposition’ had 
some funding: ‘Frank Mitloehner, the director of the CLEAR Center, launched an academic opposition composed of 40 scientists from across 
the country, coinciding with the o!cial opposition, named #yes2meat. Despite zero funding for the academic contingent, the group mobilised 
a massive campaign, "ghting against inaccuracies and misinformation inherent to the report and its promotion, with high success.’  
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around 200 mentions in our dataset but faded quickly in early February. Although 
short-lived, the posts served as a means of strategically swaying the online narra-
tive, attacking EAT-Lancet’s credibility while greenwashing animal agriculture as 
essential, sustainable and misunderstood. 

The primary users of #ClimateFoodFacts were industry accounts and aligned in-
dividuals, mostly academics. Although the document highlights other top mis-in-
#uencers in our dataset (see Box 1: Red Flag). The narratives pushed fall largely 
into the category of attacking scienti"c research and its authors for hypocrisy (they 
are telling poor people what to eat, while they eat hamburgers and jet set around 
the world), con#icts of interest (they are vegan), and taking away personal choice 
(EAT#Lancet is radical). 

In a July 2019 interview for news outlet Feed Strategy, Joel Newman, re#ected on 
his work and o$ering advice for feed industry leaders and industry stakeholders 
before his upcoming retirement from the AFIA. In it he highlights the formation of 
a stakeholder coalition to develop a united strategy and consistent messaging to 
dispel the "ndings of the EAT-Lancet report, as an example of impactful industry 
collaboration that needs to happen more often. He cited the evolution of communi-
cation as one of the most monumental changes to shape the animal feed industry, 
speci"cally to tell the story of the environmental impact of animal agriculture – 
which, he claimed, is limited compared to other industries and is constantly being 
reduced through technologies and best practices.36 He urged agribusinesses to 
come together to tell this story and for such e$orts to take place at a global scale. 
As we will see in the next sections, the industry acted on this advice and is working 
much more closely on messaging, including building alliances and working with 
aligned academics to bring voices perceived as independent and having authority 
into public debates. 

3.1.2. Deep dive - #ClimateFoodFacts 

#ClimateFoodFacts, was likely created by the Red Flag PR Agency as a coordinat-
ing hashtag to discredit the EAT-Lancet report,37 as shown in a leaked document 
highlighting the ‘remarkable success’ of its campaign’s messages. The leaked doc-
ument claims that ‘[k]ey stories returned time and again in traditional and social 
media to reach major online in&uencers, particularly highlighting the radical nature 
of the EAT#Lancet diet and hypocrisy criticisms leveled at the EAT founders.’38 The 
document also shows that either Red Flag or its clients briefed experts in advance, 
who then showed substantive engagement with the messages. 

Our investigation shows that the #ClimateFoodFacts campaign was launched on 
9 January 2019 to pre-empt the release of the EAT-Lancet report. The hashtag had 
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BOX 1: Red Flag 

Red Flag is a ‘strategic communications and public a%airs agency,’ with o$c-
es in Brussels, Cape Town, Dublin, London and Washington DC. Its current 
and former client base includes tobacco, chemical and meat and dairy cor-
porations.39 

These clients include three industry groups prominent in the EAT!Lancet 
pushback: the Meat Institute since 201540 (and a$liated Protein PACTF), 
the AAA and the IEA. The 2025 DeSmog investigation details how Red Flag 
claimed credit for the success of the communications campaigns led by 
these groups and was likely hired by the AAA to lead #ClimateFoodFacts. 

Red Flag also provided communications support and services to both the 
Dublin and Denver ‘scienti"c’ conferences, to promote the societal role of 
meat and livestock (for more about the conferences and Red Flag’s involve-
ment, see section 5). This includes strategies to discredit EAT!Lancet, often 
con#ating criticism of the EAT Foundation and the EAT!Lancet Commission 
and its "ndings. In the leaked Red Flag document, the agency highlights 
posts from many of the individual mis-in#uencers in our dataset, includ-
ing among the top 20 (Frédéric Leroy, Peter Ballerstedt, Tim Noakes, Nina 
Teicholz, Jason Fung) and in the wider network (notably Christopher Snow-
don), identifying them as relevant to the campaign.41  Our analysis of the 
engagement levels of these accounts, indicates that it is likely that these are 
the ‘experts’ Red Flag highlights as having briefed and who ‘substantively 
engaged’ with criticising EAT!Lancet. 

F  The Protein PACT (People, Animals, Climate, Together) is a US-led global meat sector initiative&spearheaded&by the&Meat 
Institute&and&launched&in July 2021.&Founding&members include the&Animal Agriculture Alliance&and the&National Pork 
Producers Council. For more see: https://www.desmog.com/protein-pact/ 
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#ClimateFoodFacts was 
launched preemptively to 
discredit EAT-Lancet, peaking 
around its release.  
Though short-lived, it served as a 
strategic flood tactic attacking 
EAT-Lancet’s credibility while 
greenwashing animal agriculture 
as essential, sustainable, and 
misunderstood.

Origin: First used on 9 Jan 2019 by Peter Ballerstedt, 
over a week before the EAT-Lancet launch.
Volume: Nearly 200 mentions that peaked around 
launch day, then faded by early February. 
Animal Agriculture Alliance used it 50+ times.

Dominant Narratives:
• EAT-Lancet is based on weak science, flawed 

data, and biased models.
• Livestock emissions are overstated, while fossil 

fuels are the real climate culprit.
• Animal agriculture is sustainable, efficient, and 

part of the climate solution.

 9 Jan 2019
#Climatefoodfacts 
campaign launched

Peak 2: 4-15 Jan 2019
#Yes2Meat campaign launched

Changing Markets © 2025 all rights reserved  Meat vs EAT-Lancet: The dynamics of an industry-orchestrated online backlash  | Closely coordinated networks   | 22

https://www.afia.org/news/afia-blog/uniting-feed-and-animal-protein-production-through-the-protein-pact/
https://www.desmog.com/meat-institute/
https://www.desmog.com/meat-institute/
https://pig333.com/company_news/animal-agriculture-organizations-launch-ambitious-new-protein-pact_17641/
https://www.pig333.com/company_news/animal-agriculture-organizations-launch-ambitious-new-protein-pact_17641/
https://www.desmog.com/animal-agriculture-alliance/
https://www.desmog.com/national-pork-producers-council/
https://www.desmog.com/national-pork-producers-council/


Red Flag also used paid for posts to boost their reach, claiming these reached 780,000 people on 
Facebook and Twitter, and led to 8,000 click-throughs, including to a campaign landing page (al-
though the URL is not given). Red Flag’s client the Meat Institute also used #ClimateFoodFacts, 
including in posts where it promoted several resources aimed to counter EAT-Lancet’s "ndings 
hosted on MeatPoultryNutrition.org. This could have been the campaign landing page referred 
to, or another example of an industry-backed campaign page. 

3.2 Industry accounts 

a. Animal Agriculture Alliance 

According to the DeSmog investigation, Red Flag appears to have worked for or at least been linked 
to the AAA, a US nonpro"t that aims to ‘connect key food industry stakeholders to arm them with 
responses to emerging issues’ and ‘promote consumer choice by helping them better understand mod-
ern animal agriculture’.42 The group’s sponsors include global meat giants Cargill and Tyson, and 
its board comprises meat and dairy industry leaders, including, Eric Mittenhal. 

The AAA was the central force behind the #ClimateFoodFacts campaign, posting over 50 times 
during the study period and consistently using the hashtag. Although not in the top accounts for 
engagement, the AAA came ninth in terms of volume of posts, with 61 posts in the dataset, con-
tributing to the background noise. Our data shows that it was the mis-in#uencer, Peter Ballerstedt, 
(@GrassBased) who was the "rst to use #ClimateFoodFacts, with the AAA then using it on 10 Jan-
uary to position meat and dairy as both healthy and sustainable in response to a FoodNavigator 
article about the WHO’s ‘A Healthy Diet Produced Sustainably’ information sheet.43 It’s not clear if 
the information sheet itself was linked to the EAT-Lancet Commission, but its message that food 
systems need to shift to lower meat consumption meant it quickly also became embroiled in the 
backlash. 
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b. The Meat Institute  
(formerly North American Meat Institute – NAMI)

The Meat Institute is ‘the largest trade association representing processors of beef, 
pork, lamb, veal and poultry [in North America].’44 The body has questioned the 
link between human activity and global heating, funded research downplaying the 
industry’s role in climate change and regularly attempts to greenwash livestock 
emissions as part of ‘natural cycles’.45 

The Meat Institute posted 24 times about EAT-Lancet, often with claims about the 
natural and essential role and health bene"ts of meat products. 

The account also used #CimateFoodFacts, including, 
our analysis reveals, in posts promoting resources to 
counter EAT-Lancet’s "ndings, linked to its website 
MeatPoultryNutrition.org.G At the time, the site in-
cluded a speci"c section called EAT-Lancet resources, 
which we were able to retrieve through the Internet 
Archive’s Wayback Machine. 

On 18 January 2019, the day after the EAT-Lancet 
report launch, the Meat Institute shared an image of 
expert quotes criticising the report and using both 
hashtags. These quotes appear to come from tweets 
and include a broad array of the top mis-in#uencers 
in our analysis, across all three main categories (sci-
entists and academics, doctors and health in#uencers 
and pro-meat journalists and authors, see page 36).

G It is not clear if this was the campaign landing page referred to in the leaked Red Flag document, or if it was a di%erent example of an 
industry-backed campaign page. The website is now defunct.  

The AAA called EAT-Lancet and the EAT Foundation (tagging @EATForum but nam-
ing EAT-Lancet) ‘agenda-driven’, ‘speculative’ and ‘radical’ and claimed it ignored 
‘meat and dairy’s contributions to health’, posed a ‘risk of worsening malnutrition’, 
would lead to ‘increased food waste’ and was ‘distracting from the highest priorities 
for addressing greenhouse gas emissions’. 

Between 17-18 January 2019, the AAA posted 18 times using #ClimateFoodFacts 
to promote narratives such as that vegetables have a higher carbon footprint than 
meat, and that animal agriculture is only responsible for 4% of US greenhouse gas 
emissions.
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There were also two instances where industry-aligned 
mis-in#uencers, who are likely a%liated with the Meat 
Institute,H posted the same tweets simultaneously, some-
times using both hashtags. 

On 17 January, the day of the public EAT-Lancet launch, 
six accounts, all of whom work for the meat industry post-
ed identical pro-meat posts in a two-and-a-quarter-hour 
window, using #ClimateFoodFacts.I 

H Although the Meat Institute does not disclose its membership, its status as the largest trade body 
means it is highly probable that the companies promoting this shared messaging are a$liates. 
Known ‘general members’ include Cargill, JBS USA, Maple Leaf Foods, Smith"eld Foods, Tyson Foods, 
Walmart and OSI Group, a US-based holding company of meat processors supplying brands such as 
McDonald’s, Chipotle and Burger King. In 2023, the company had a revenue of over $14m and total 
assets of over $15.5m. See www.desmog.com/meat-institute.

I The time stamps shown here are European as this is where the posts were accessed from, but they 
will have originally been posted in di%erent US timezones.
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2:52pm Vice President of Regulatory Services, NAMI ii

2:52pm CEO and President of the Land O’Frost food companyi 

i Land O Frost (n.d.) Who We Are. landofrost.com/who-we-are/
ii (Meat Institute (n.d.) Our Sta% www.meatinstitute.org/Sta%_Bios)
iii LinkedIn (n.d.) Angie Krieger. www.linkedin.com/in/angie-krieger/
iv Meat Institute (n.d.) Our Sta% www.meatinstitute.org/Sta%_Bios
v North American Meat Institute (n.d.) www.porgwebnidta.com/ht/display/ShowPage/id/237/pid/237/

4:04pm Then Vice President of Domestic Marketing, and today President of Operations, 
National Pork Board.iii

4:11pm  Then Vice President, Public A%airs, NAMI. Today he serves as Chief Strategy O$cer.iv  

5:06pm North Carolina Pork Council industry body

5:05pm Former President of NAMIv

https://www.meatinstitute.org/index.php?ht=d/sp/i/2343/pid/2343
https://www.desmog.com/JBS
https://www.desmog.com/tyson-foods
https://www.climateaction100.org/company/walmart-inc/
https://www.forbes.com/companies/osi-group/?list=largest-private-companies&sh=409ba96f2c26
https://www.forbes.com/sites/chloesorvino/2020/09/21/meet-the-secretive-billionaire-who-makes-mcdonalds-mcnuggets-burger-kings-impossible-whoppers-and-more/?sh=20ce0916da80
https://x.com/LOFDave/status/1085897633535799296
https://x.com/ncpork/status/1085931401558540289


On 28 and 29 January, another six posts (four 
from the same accounts which had posted on 
17 January) once again included identical mes-
sages, this time using both hashtags and tak-
ing people to a resource focused on the health 
bene"ts of meat, suggesting low-meat diets do 
not have the same brain functionality bene"ts.  
Notably, Eric Mittenthal, Chief Strategy O%cer, of 
the (then) North American Meat Institute, and an 
AAA board member, is again among those posting 
identical tweets.  

4:56pm Add Principal, Midan Marketing (‘the meat industry’s marketing partner’vi

*5:53pm 8:35pm  former CEO of Miniat Companies Inc. (providing ‘Custom Crafted Protein Solutions’)vii

While these industry-linked posts don’t have par-
ticularly high reach, they support the evidence of a 
coordinated network with industry ties converging 
around the same narratives and importantly reveal 
attempts from individuals in the meat industry to 
sway public discussion with misleading information. 
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*3:41pm

vi Midan Marketing (n.d.) Midan Marketing Team. www.midanmarketing.com/team
ii Midan Marketing (n.d.) Midan Marketing Team. www.midanmarketing.com/team)

*3:43pm *1:45am

* =  repeat account from 17 January 2019.



c. Institute of Economic A!airs (IEA) 

The leaked Red Flag document also states that it has worked 
with the UK right-wing free market think tank the&Institute 
of Economic A$airs&(IEA), helping it to secure hostile main-
stream media coverage.J,46 The IEA posts on Twitter framed 
EAT-Lancet as a threat to individual freedom, casting the 
report as a blueprint for top-down dietary control, warn-
ing of meat bans, taxes and forced restriction – aiming to 
stoke public fear of a coercive, state-imposed food agenda. 
It shared nine posts including links to a series of articles 
and interviews, from the day of the EAT-Lancet launch in 
January 2019 to February 2019. The "rst post includes a 
video series of its ‘Head of Lifestyle Economics’ Christo-
pher Snowdon ridiculing the diet by having breakfast ‘in 
line with the dietary guidelines’, portioning out 7g of bacon 
and a quarter of an egg. This video has been retweeted 342 
times and liked 552 times.

The Global Syndemic of Obesity, Undernutrition, and Cli-
mate Change is a di$erent Lancet Commission report, also 
released in January 2019, which identi"ed red meat as a 
major driver of diet-related disease. The Red Flag docu-
ment talks about ‘again’ securing IEA support and how its 
‘targeted brie$ngs and stakeholder activation ensured the 
very $rst articles on the ‘Global Syndemic’ connected back 
to EAT#Lancet and framed both reports as radical and out 
of touch.’

J  Red Flag highlights several articles quoting the IEA’s Christopher Snowdon, an op-ed authored 
by him in The Spectator, and an article in the Daily Mirror on the EAT co-founder Petter 
Stordalen being seen eating an oversized beef and bacon burger, which apparently includes a 
comment from Snowdon calling the hypocrisy ‘breathtaking’.
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4. Meat the mis-in!uencers

We have grouped the 20 mis-in#uencers who were who had the 
highest engagement for their attacks on EAT-Lancet into three broad 
categories: scientists and academics; doctors and health in#uenc-
ers; and pro-meat journalists and authors. This section pro"les 13 of 
them who were also in the identi"ed network of 33 mis-in#uencers. 

4.1 Scientists and academics

Scientists and academics closely linked to the meat industry often 
present their work as independent to lend weight to industry-friendly 
narratives, highlighting the health or environmental impacts of meat. 
They dismiss or downplay scienti$c studies they don’t agree with, 
portraying such research as ‘biased’ or ‘agenda-driven’. When their 
funding or evidence is questioned, they often adopt a victim stance, 
claiming to be unfairly targeted by critics or the media.

Industry-a%liated scientists and academics were among the top 
mis-in#uencers in the EAT-Lancet backlash. There are particularly 
clear links between two "gures in this category, Dr Frédéric Leroy and 
Dr Frank Mitloehner – they are connected to both industry groups 

Top 20 mis-influencers by engagement on Twitter/X,  1 June 2018 > 30 April 2019

Mis-influencer 
ranking 

Name Twitter/X handle Total engagement Total posts Mis-influencer category 

*1 Shawn Baker @SBakerMD 17,778 171 Doctor/health influencer

*2 Nina Teicholz @bigfatsurprise 8,551 24 Journalist/author 

*3 Ken Berry @KenDBerryMD 7,716 45 Doctor/health influencer

*4 Frédéric Leroy @fleroy1974 6,635 63 Scientist/academic 

*5 Joanna Blythman @JoannaBlythman 5,507 35 Journalist/author 

*6 Frank Mithloener @GHGGuru 4,375 56 Scientist/academic 

7 PD Mangan @Mangan150 4,019 13 Doctor/health influencer

8 Jason Fung @drjasonfung 4,004 5 Doctor/health influencer

*9 Georgia Ede @GeorgiaEdeMD 3,873 10 Doctor/health influencer

*10 Garry Fettke @FructoseNo 3,612 30 Doctor/health influencer

11 Unknown @CarnivoreKeto 3,085 72 Doctor/health influencer

12 Jay Wrigley @hormonedietdoc 3,068 22 Doctor/health influencer

13 Unknown @DiscoStew66 2,768 54 Doctor/health influencer

*14 Louise Stephen @LouiseStephen9 2,452 76 Journalist/author 

*15 Peter Ballerstedt @GrassBased 2,348 40 Scientist/academic 

16 Amber Wentworth @Lone_Star_Keto 2,224 37 Doctor/health influencer

17 Ivor Cummins @FatEmporer 2,111 13 Doctor/health influencer

*18 Zoe Harcombe @zoeharcome 2,080 11 Journalist/author 

*19 Tim Noakes @ProfTimNoakes 1,862 10 Health influencer

*20 Diana Rodgers @SustainableDish 1,504 17 Journalist/author 

* = in the network and therefore featured in our profiles 

Full table, including known industry ties/financial motives is available on page 16



Meat vs EAT-Lancet:  | Meat the mis-in!uencers  | 30Changing Markets © 2025 all rights reserved  

and health mis-in#uencers, as explained in the detailed pro"les below. 
The third most in#uential scientist in the network (and the 15th over-
all) was Dr Peter Ballerstedt, @GrassBased, who posted over 40 times, 
tagging numerous others. Ballerstedt explicitly ties together animal 
agriculture, forage systems, and human health, arguing that the role of 
ruminants is positive ecologically as well as nutritionally. Ballerstedt’s 
posts pushed the supposed bene"ts of meat for the environment and 
health and talked about a ‘vegan conspiracy.’ 

BOX 2: ALEPH2020 

In addition to their use of X, many of the most prominent mis-in#uencers post regular-
ly on their own websites and blogs. One of the most prominent is the Animal-sourced 
foods and Livestock: Ethics, Planet, and Human health (ALEPH) website launched in 
2020, the year after the EAT!Lancet launch. Frédéric Leroy was the ‘creator’ of the site 
(which he calls a ‘dynamic white paper’), which he states aims ‘to give an overview of the 
controversies related to the production and consumption of animal source foods…’.47 

Leroy posts frequently on the site, which hosts numerous articles attacking EAT!Lan-
cet.&These include&undermining the science of the report, health-washing meat and dairy 
and&claiming the report is&‘plant-based interventionism’.48 The site also features an op-
ed by the Dublin Declaration authors, led by Leroy, in which they frame themselves as 
the ‘victims’ of exposés of industry activity and funding for anti-EAT!Lancet narratives. 
The extensive article includes the claim that ‘a coordinated e#ort by a small group of an-
imal rights activists, backed by aligned media outlets (e.g., DeSmog, Sentient Media, The 
Guardian, Vox), to discredit established experts and organizations in the domain of live-
stock agriculture’.49



Despite his claims to be critical of corporate dominated food systems, he is frequent-
ly connected to them. In 2019, he visited Aotearoa (New Zealand) at the expense 
of Beef and Lamb NZ,53 an industry lobby group. The group advocates for the use 
of GWP*, a controversial measurement for methane which could allow industry to 
claim a cooling e$ect of small methane reductions (see Box 3: ‘Rethinking’ Methane). 

He is a founder and regular contributor to the ALEPH2020 site and a recipient of the 
American Meat Science Association (AMSA) International Lectureship&award&for 
his ‘internationally recognized contributions to the $eld of meat science and technol-
ogy, and active leadership and promotion of international activities for the bene$t 
of society.’54 AMSA’s ‘sustaining partners’ include JBS, Cargill and Tyson. Leroy has 
also spoken at AMSA conferences sponsored by JBS, Kraft Heinz, Nestlé Purina and 
the Meat Institute.55 

 On 12 January 2019, "ve days before the EAT-Lancet report was released, an arti-
cle by Frédéric Leroy and Martin Cohen published on the European Food Agency 
website the day before, sparked the "rst major spike in our dataset.56 (see graph: 
Backlash timeline). The article ‘The EAT Lancet Commission’s Controversial Cam-
paign’, framed EAT-Lancet as pushing an elite, anti-meat agenda. More than 75% 
of posts in this peak were driven by sharing the article, "rst shared by Frank Mit-
loehner and reposted 66 times in two days. This vocal opposition before the report 
was publicly available for review indicates a pre-emptive strike against the idea of 
meat reduction rather than genuine scienti"c critique.

Leroy’s critique focuses on a range of issues: from the "nancing of the EAT-Lancet 
Commission to the concept of a dietary framework recommending reduced meat 
consumption which he misleadingly claims is “a diet that favours processed, sug-
ar-rich foods,” to attacking the environmental and health arguments underpinning 
the EAT-Lancet report. 

Frédéric Leroy 

Handle: @Fleroy1974

Posts: 63

Engagement: 6,635 

Mis-in!uencer ranking: 4

Frédéric Leroy was one of the most central mis-in#uencers based on his level of en-
gagement with others  (see ‘In#uencers, connections and industry backed hashtags’ 
on page 14) and ongoing spearheading of anti-EAT-Lancet narratives through his 
involvement with pro-meat events such as the Dublin Declaration and the Denver 
Call for Action. He is also behind&the Nourishment Table (see Box 5: The Nourish-
ment Table), which he promotes as an alternative to o%cial dietary guidelines.

Leroy labels himself an ‘agri-food scientist’ and ‘Common sense, Decency & Prag-
matism’ activist. He holds a professorship in the "eld of food science and (bio)tech-
nology at the Vrije Universiteit Brussel and is President of the Belgian Association of 
Meat Science and Technology.50 Leroy says that he is an advocate for ‘moving away 
from a corporatized food system’.51 He consistently claims his work and research is 
"nancially independent from the meat industry, and that he only claims ‘travel 
expenses’ for speaking at industry events.52 
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Leroy continued to disparage EAT-Lancet in the years after the launch. In July 2021, 
he appeared on fellow mis-in#uencer Shawn Baker’s YouTube podcast, in which 
he talked about his journey to combat ‘extreme’ views on food system change. 

He claimed the EAT-Lan-
cet report ‘makes no sense’ 
and that ‘there is part of it 
that is absolutely dangerous 
for future food policies.’ He 
also positioned the work, 
and the commissioners, as 
part of an elite authoritari-
an policy to be imposed on 
unwilling citizens.57 Over 
the years he went deeper 

into conspiracy theories, linking EAT-Lancet with a nefarious agenda of global elites, 
working via the World Economic Forum to trigger the ‘Great Reset.’ K 58&

Three major outputs show how his engagement with other industry-aligned scien-
tists and anti-EAT-Lancet narratives has developed since 2019. These are the 2022 
‘Dublin Declaration’, the 2024 ‘Denver Summit and Call For Action’ and the ‘Nour-
ishment Table’ (see Box 5: The Nourishment Table). Leroy continues to be proli"c 
in his attacks in the run up to EAT-Lancet 2.0 (see section 5.3).

K  The Great Reset, initially a term about economic recovery from Covid-19, became a global conspiracy theory about elites imposing 
authoritarian control, including forcing people to eat insects or fake meat. See for example: What is the Great Reset - and how did it get 
hijacked by conspiracy theories? (2021), BBC News, 24 June 2021. www.bbc.co.uk/news/blogstrending-57532368

Frank Mitloehner 

Handle: @GHGGuru

Posts: 56

Engagement: 4,375

Mis-in!uencer ranking: 6

Frank Mitloehner, a self-proclaimed ‘greenhouse gas guru’ is a professor at the 
Department of Animal Science at UC Davis University and the director of the in-
dustry-funded CLEAR Center. As seen in section 3.1.a Mitloehner was credited with 
launching an ‘academic opposition’ of 40 scientists from across the US, coinciding 
with #Yes2Meat. 

Mitloehner is a central "gure among the industry-funded scientists fuelling the 
EAT-Lancet backlash. His anti-EAT-Lancet blog was reposted 11 times by the mis-in-
#uencer network (four times by Frédéric Leroy, and "ve by Louise Stephen). His 
"rst EAT-Lancet related post came on 27 November 2018, months before the o%cial 
launch. He remained active throughout the launch period. 

He was an instigator of a misinformation spike on 19 February 2019, when he posted 
an extract from an email chain between himself and EAT scientist Fabrice DeClerck. 
In the post he claimed that EAT had ‘admitted that the meat consumption limits were 
proposed due to health considerations.’ Mitloehner tweeted this as a ‘BREAKING’, 
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climate action should be focused on fossil fuels rath-
er than on animal agriculture, ignoring the scienti"c 
consensus that it must be on both.

He currently has 33,400 followers on X.

insinuating he has revealed some kind of conspiracy, with a screenshot of DeClerck’s email and a blog, ‘EAT-Lan-
cet’s Environmental Claims are an Epic Fail –&and the Commission Knows It’. Numerous other top mis-in#uencers 
and industry groups reshared his post, with 273 likes and 176 shares or quote tweets in total, to create a false nar-
rative that adopting the EAT-Lan-
cet diet, or indeed reducing meat 
consumption in any way, would 
not lead to any climate bene"t. 

DeClerck responded to the tweet, 
stating that everything shared was 
public information, clearly ex-
plained in the methodology of the 
report. However, this was ignored 
by Mitloehner's fellow mis-in#u-
encers Frédéric Leroy and Peter 
Ballerstedt, as well as by the Meat 
Institute and its employee Eric 
Mittenthal, who posted about it, 
linking it with #ClimateFoodFacts.

As well as attempting to discredit 
the quality of the research behind 
the EAT-Lancet report, and mobil-
ising other like-minded academ-
ics to do so, Mitloehner also made 
personal attacks against some of 
the report’s authors, for being 
vegan. He repeatedly claimed that 
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BOX 3: ‘Rethinking’ methane 

A CLEAR Center series of papers and talks, with Mithloener as its "gure-
head, is Rethinking Methane – which includes an e%ort to push for the adop-
tion of an alternative measurement to calculate methane emissions, known 
as Global Warming Potential GWP*, instead of the internationally agreed 
standard known as GWP100.

As shown in the Changing Markets 2023 report Seeing Stars,59 GWP* could 
have a staggering impact on how methane emissions are reported, with high 
polluting countries and companies able to continue with business as usu-
al and claim ‘no additional warming’ while making only small reductions in 
methane emissions, or presenting minor reductions as ‘negative emissions,’ 
or ‘cooling.’

Using GWP* to measure methane is gaining traction, in countries with high 
methane footprints from agriculture. Both Ireland and Aotearoa (New Zea-
land) are proposing ‘no additional warming’ as a way to reconcile their agri-
cultural production and climate obligations. A 2025 investigation has also 
revealed how Mitloehner was supported by industry bodies to push GWP* 
in Argentina, Uruguay, and Paraguay, as well as pushing the topic in Brazil, 
and how its adoption would allow livestock farming in each country to re-
duce their ambition or even increase their methane emissions while claim-
ing to be in line with climate commitments.60

Mitloehner’s in#uence and outreach has not only been enabled by the meat 
industry but created by it. At its root was the ‘success’ of the coordinated 
pushback to the EAT!Lancet report in 2019, through which Mitloehner was 
identi"ed as ‘providing a neutral, credible, non-industry voice for journalists 
and stakeholders at conferences and other important government activi-
ties’, boosting his pro"le and that of the CLEAR Center.61



4.2 Doctors, and health and 
wellness ‘experts’ 

Many of the most prominent and high-engage-
ment accounts in the dataset are doctors and 
health and wellness ‘experts’. While some of the 
mis-in#uencers in our dataset who were using 
the title doctor do have medical training, three 
– Shawn Baker, Gary Fettke and Tim Noakes – 
have had issues with their medical licences be-
cause of the dietary advice they promote. This 
category of mis-in#uencer played a pivotal role 
in the pushback against EAT-Lancet, unleash-
ing #Yes2Meat and driving signi"cant volume 
in posts and engagement. Many appear on the 
Meat Institute linked website, MeatPoultryNu-
trition.org, under the section ‘EAT-Lancet Re-
sources, What Experts Are Saying’. 

We provide detailed pro"les of the most signif-
icant doctors and health in#uencers who were 
part of the coordinated network below. In ad-
dition, we draw attention here to two more of 
them. 
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Jason Fung is a Canadian nephrolo-
gist (kidney specialist) and author of 
several books on fasting and obesity, 
who also runs a dietary clinic. Fung 
ranked as the 8th in terms of engage-
ment. Although not part of the mis-in-
#uencer network, he is in#uential, with 
over 240,000 followers on X and over 
a million on YouTube. He described 
EAT-Lancet as ‘insanity’ in a post on 
17 January 2019, and the next day 
quote-tweeted Nina Teicholz, linking 
to a news article saying that EAT-Lan-
cet was just elites telling “poor people to 
eat dirt so moguls can private jet around 
the world.” In addition to promoting ke-
to-diets and questioning the science on 
negative health impacts of meat con-
sumption, he also posts about other 
health issues, such as questioning the 
need for masks during Covid-19.

Another mis-in#uencer, the registered doctor Tim Noakes, (mis-in#uencer rank 
19, and part of the network), claimed in 2017 that common dietary guidelines will 
be ‘remembered in history as a genocide’.62 Noakes advocates a low-carbohydrate, 
high-fat (LCHF) diet, also known in South Africa as the Noakes or Banting diet, 
which he promotes through the Noakes Foundation he founded in 2012 and his 
2014 book ‘The Real Meal Revolution.’63

Noakes was investigated by South African 
health authorities in 2014, after a dieti-
cian complained about a tweet in which 
he had told a mother she should wean 
her baby onto low-carbohydrate, high-fat 
foods. He was cleared of misconduct in 
April 2017. 64

By presenting themselves with medical 
titles, these in#uencers project authori-
ty. This credibility often allows them to 
promote restrictive eating patterns, such 
as high meat diets, ultra-high-fat plans, 
or regimens that exclude grains and 
seed oils, while appearing scienti"cally 
grounded. A common tactic they employ 
is spreading fear. Many also turn their 
online presence into revenue streams, 
o$ering coaching, running businesses, 
hosting events or speaking professionally.

Whilst some in the health category are 
trained professionals (though not always in a relevant "eld), some just appear to 
be avid supporters of the carnnivorous or keto diet trend and/or claim to be "tness 
coaches.  These accounts are often slightly more anonymous than the ones claiming 
to be doctors, but feature prominently in both engagement levels and post vol-
ume. For example, @Mangan150 (mis-in#uencer rank 7, not part of the network), 
a claimed weight-loss coach, posted 13 times with an engagement of 4,019 and @
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CarnivoreKeto, a health coach (who hasn’t posted on X since 
April 2021), had an engagement of 3,085. 

@FatEmperor (mis-in#uencer rank 17, but not part of the net-
work) appears to have deleted all tweets/X posts but still has 
an active website, which includes a podcast with Gary and 
Belinda Fettke talking about EAT-Lancet from April 2019.65 

As shown in the network map (page 14), many of these ac-
counts were regularly tagging prominent mis-in#uencers 
such as Shawn Baker and Frédéric Leroy. @Cambridge_pt, 
an account which purports to be from a 60-year-old person-
al trainer who advocates for carnivore diets, consistently 
tagged many of the leading mis-in#uencers across all three 
account categories (scientists and academics, doctors/health 
in#uencers and journalists/authors). 
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Baker was one of the earliest promoters of #Yes2Meat. On 14 January 2019, three 
days before the EAT-Lancet report launched, he used it in a post which told people 
they were not powerless but could “start by using #yes2meat”. He also helped to 
popularise #MeatHeals in 2017, which re-emerged in the context of the EAT-Lancet 
backlash on 12 January 2019.

As with many mis-in#uencers in this category, Baker monetises his pro-meat stance. 
In 2019, he founded Revero, an ‘online clinic for treating chronic diseases at the root’.67 
It has high subscription costs of $169-$199 per month, ‘plus a one-time initiation fee 
of $100, $200 or $250 depending on devices needed’.68 In a 2023 website post, Revero 
declared having received ‘a $5m seed round of funding’ from venture capitalists,L 
and that it ‘quickly grew to nearly 3,000 paying subscribers’.69 It is not clear what 

current subscription numbers are.  

In February 2024, Baker debated with a doctor 
and plant-based advocate in a video shared on 
YouTube.70 When challenged by the interviewer 
about one of his videos, Baker appeared to dis-
tance himself from it, saying “social media is kind 
of for entertainment purposes only in many ways. 
But anyway, what am I saying here, I don’t know.” 
In the same discussion, he admitted that he didn’t 
“know if [a carnivore diet is] going to either prevent 
or increase the likelihood of some disease”, despite 
regularly posting claims about the medical bene-
"ts of a carnivore diet.71

L  Listed investors include A16Z Scout, Goodwater Capital, Think+ Ventures, and 
CapitalX.

Shawn Baker

Handle: @SBakerMD 

Posts: 171

Engagement: 17,778

Mis-in!uencer ranking: 1

Shawn Baker is a US orthopaedic surgeon who had his 
medical licence temporarily suspended in 2017, after he 
was found to be giving dietary advice to patients without 
his hospital’s agreement. He says the decision was over-
turned in 2019, but that by then he had shifted careers, 
stating “now I don’t want to go back to that.”66

Baker is the most proli"c mis-in#uencer in the EAT-Lancet 
backlash with 171 posts, and the second most connected 
after Leroy. He has the biggest individual following, with 
358,500 followers on X as of August 2025, and the highest 
engagement, with 17,778 total engagements. His tagging 
is mostly of other carnivore diet promoters, but he also 
shared Leroy’s article pre-emptively attacking the EAT 
Commission "ndings. 
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The guidebook is free to download on his website, while an accompanying video 
can be purchased for $9.99. The guidebook does include disclaimer stating that the 
information provided is ‘for educational and informational purposes only and is not 
intended as medical advice’. Despite this, Berry consistently claims that the Proper 
Human Diet can help with a range of medical problems, and promotes a community 
for which subscriptions range between $15 per month and $300 per year.73 Unlike 
other carnivore advocates with their focus on strength-building, his branding and 
approach appears more targeted to women (all of his coaches are women). Similarly, 
his YouTube channel is focused on ‘medical tips’ centred around the extreme diet 
he advocates.74

 

Georgia Ede MD

Handle: @GeorgiaEdeMD

Posts: 10

Engagement: 3,873

Mis-in!uencer ranking: 9

The psychiatrist and former Harvard professor Georgia Ede is the author of Change 
Your Diet, Change Your Mind, a book which calls for animal-based diets to treat 
mental health conditions. Ede describes her struggle with health problems, which 
she claims to have resolved through six months of diet experimentation, "nding 
a high-protein diet with few plants.75 In 2018, Ede left academia to focus full time 

Ken Berry

Handle: @KenDBerryMD

Posts: 45

Engagement: 7,716

Mis-in!uencer ranking: 3

Ken Berry presents himself on X as a ‘family physician based in Tennessee, USA, 
who advocates for a high meat, low-carb diet’. Berry was central to the pre-emptive 
backlash which began before the EAT-Lancet report was published, with most 
posts made between 14 and 22 January. He was also the "rst mis-in#uencer to use 
#Yes2Meat (on 14 January). 

Berry advocates for what he calls a ‘Proper Human Diet’ couched in ‘ancestral knowl-
edge’, which encompasses carnivore and paleo diets and similarly promotes high 
meat, egg and dairy intake: Its guidebook includes the statement that ‘The Proper 
Human Diet rejects fad diets promoted by big food, big pharma, and big government. 
Instead, it focuses on real, whole foods that humans are designed to eat.’72 

Changing Markets © 2025 all rights reserved  Meat vs EAT-Lancet: The dynamics of an industry-orchestrated online backlash  | Meat the mis-in!uencers  | 40



Gary Fettke

Handle: @FructoseNo

Posts: 30

Engagement: 3,612

Mis-in!uencer ranking: 10

An orthopaedic surgeon by training, Gary Fettke was investigated by the Australian 
health authorities and found to be working outside his scope of practice for recom-
mending patients reduce sugar and processed carbohydrates in favour of meat and 
fats. He was prohibited from ‘providing speci$c advice or recommendations on the 
subject of nutrition and how it relates to the management of diabetes or the treatment 
and/or prevention of cancer.’82 The charges were dropped in 2018.83 

Gary and his wife Belinda regularly post claims such as that warnings about red 
meat have nothing to do with science but are linked to religious ideology and pro-
cessed food industry pro"t. The couple both posted on 17 January 2019, the day of 
the launch of the EAT-Lancet report, tagging Frédéric Leroy and sharing his article 
and tagging Diana Rodgers (@sustainabledish). 

Belinda runs the #isupportgary website, which was initially set up to support Gary’s 
legal case. The website’s strapline reads ‘How one man’s silencing has shone a light 
on vested interests and medical evangelism.’84 It was on this site that she posted 

on speaking, consulting and writing on nutritional psychiatry. She treats private 
clients for psychiatry and nutrition, and is available for speaking slots and training 
on ketogenic diets for mental health.76

On 19 January 2019, Ede posted an opinion piece in Psychology Today, in which she 
claimed the EAT-Lancet diet is ‘vague, inconsistent, unscienti$c, and downplays the 
serious risks to life and health posed by vegan diets.’77 Psychology Today is a popular 
outlet which, although not peer-reviewed, does have internal fact-checking, lending 
a false sense of legitimacy to her claims. The article was shared more than 40 times 
overall and seven times within the mis-in#uencer network. Mis-in#uencers sharing 
the piece referred to it as the ‘Ede E%ect’, praising it as a ‘devastating critique.’

Ede has also engaged in more legitimate debate about the importance of reducing 
ultra-processed foods, and is more of a proponent of the keto diet, than the carnivore 
diet. Nevertheless, her commentary has featured in carnivore outlets such as The 
Primal Podcast, in an episode with over 1.5 million views on YouTube.78 Ede also 
promotes sign-ups to the ‘Go Carnivore’ app – in which participants can ‘purchase a 
subscription to access keto and carnivore diet doctors to answer your questions, meal 
plans, and weight loss challenges to support your journey into the carnivore world for 
just $40 dollars a month.’79 There are fewer in#ammatory posts on Ede’s Twitter/X 
than other mis-in#uencers’, but she has a more extensive reach: for example, in 
2025 she was interviewed on Steven Bartlett’s Diary of a CEO podcast, which has 
11.9 million subscribers,80 as well as on far-right news outlets such as GB News.81 
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Nina Teicholz 

Handle: @bigfatsurprise 

Posts: 24

Engagement: 8,551

Mis-in!uencer ranking: 2

Nina Teicholz is the founder of the Nutrition Coalition, which claims to be ‘a non-prof-
it, non-partisan educational organization that aims to ensure that the U.S. Dietary 
Guidelines for Americans are evidence-based, to reverse chronic diseases in America.’ 
The Coalition is funded through individual donations and advocates for US dietary 
policy to include more animal fats and move away from what they term ‘industrial 
seed oils’.86 Teicholz describes herself as an investigative science journalist with a 
PhD in nutrition from the University of Reading. 

She came to prominence after publishing her book The Big Fat Surprise.87  This 
received some positive reviews from in#uential outlets such as the BMJ and The 
Lancet (although these were also contested in letters and opinion pieces to both 
BMJ88 and The Lancet89) and was widely promoted, including on the notorious 
culture-war polemicist Joe Rogan’s podcast.90 Rogan has 19.4 million subscribers 
on YouTube, 19.7 million on&Instagram&and 15 million on X.91 

an anti-EAT-Lancet article, which 
was shared three times by herself, 
"ve times by Gary and once by Frank 
Mitloehner. The website also shows 
that Gary has close contact with fel-
low pro-meat doctor and mis-in#u-
encer Tim Noakes, also investigated 
for giving misleading dietary advice, 
and that the couple are friends with 
Zoë Harcombe.85

4.3 Journalists and authors (pro-meat nutritionists)

The third group of mis-in&uencers attempting to discredit EAT#Lancet identify as 
journalists or authors, most of them women. Many have written books on diet or the 
food system, often defending meat’s nutritional value. Their social media accounts 
and blogs serve as platforms to promote these views, sometimes laced with conspir-
atorial claims about who is ‘really’ to blame. By drawing on their publications and 
citing academic credentials (often unrelated to food systems), they are well positioned 
to present themselves as credible and independent experts. These are all regular and 
connected narratives found across mis-in&uencers in our dataset and in previous 
reports focused on food misinformation.

Changing Markets © 2025 all rights reserved  Meat vs EAT-Lancet: The dynamics of an industry-orchestrated online backlash  | Meat the mis-in!uencers  | 42



As with many mis-in#uencers, some of Teicholz’s work is more credible and bal-
anced than her online persona. Her more extreme claims include the suggestion 
that obesity rates in the US have risen because of increased plant consumption and 
decreases in animal food consumption.92 

On 24 January 2019, Teicholz wrote a widely shared and quoted blog, initially 
posted on her personal website, on which she claims no commercial or industry 
ties.93 The blog, entitled ‘The majority of EAT#Lancet authors (78%) favoured vegan/
vegetarian diets’, claims to expose ‘con#icts of interest,’ but primarily cherry-picks 
academic papers, studies and commentary authors had previously been involved 
with to evidence their supposed bias. It is standard practice that academics working 

in particular subject areas would have published on similar topics, and Teicholz’s 
presentation of this as a con#ict of interest is dangerously misleading.  

Teicholz continues to attack EAT-Lancet, promotes carnivore diets for children and 
has questioned climate science. She is supportive of Robert F Kennedy Jr’s Make 
America Healthy Again policies and is known to amplify fellow mis-in#uencers 
Frédéric Leroy, Georgia Ede and Frank Mitloehner. 
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impact with its claim that the ‘rush to embrace plant foods as more environmentally 
friendly than animal foods ignores the intensive methods of industrial farming’.95 

Until 2023 she was frequent contributor to the (formerly BBC) Good Food website.96 
Her posts focused on food processing and the environmental impacts of industrial 
food systems, and do not re#ect the polarised and extreme posts present on her 
Twitter/X account. Blythman’s posts on the platform have falsely claimed that cul-
tivated meat is ‘synthetic’ and potentially cancerous; promoted debunked articles 
about cultivated meat’s climate impact; and shared Bill Gates conspiracy theories. 
She has also shared posts from signi"cant industry-funded mis-in#uencers such 
as Frank Mitloehner. 

On 30 January 2019 Blythman published an op-ed 
‘Scrutinise the small print of Eat-Lancet’ which was 
posted on the Wicked Leeks website.97 In her attack 
on the report, she quotes from the articles written 
by Zoe Harcombe and Georgia Ede. 

Joanna Blythman 

Handle: @JoannaBlythman

Posts: 35

Engagement: 5,507

Mis-in!uencer ranking: 5

Joanna Blythman is an established food writer and journal-
ist, whose awards for her reporting and books have earned 
her credibility and a loyal readership.94 While Blythman does 
highlight legitimate, science-based issues, such as the envi-
ronmental and welfare impacts of intensive chicken farming 
and aquaculture, but she has also pushed misleading and false 
narratives, including on credible platforms. For example, in 
a blog for the Sustainable Food Trust, she oversimpli"es the 
obesity crisis by blaming vegetable oils, and understating the 
role of processed meat. The blog also de#ects criticism of in-
dustrialised processed meat and its signi"cant environmental 
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pressed concerns about feeding children 
under the diet, exaggerating perceived 
logistical challenges while disregarding 
the availability of alternative sources of 
protein and healthy fats. 

Among her tweets, on 8 February 2019, 
Stephen framed an article from the Ethi-
opian Agriculture Minister, in which he 
welcomed the report’s global focus and 
goals while calling for greater attention to 
the role of livestock in low-income coun-
tries, as Ethiopia ‘exposing’ the report as 
a ‘Western-driven, elitist diet’. Among 
numerous tweets on this topic, prolif-
ic mis-in#uencer Gary Fettke had also 
shared a similar narrative a few hours earlier. Stephen also shared Diana Rodgers’ 
article on 13 February, claiming that it explained ‘Everything that’s wrong with the 
dodgy EAT#Lancet diet. And there’s a lot wrong with it…’ 

Stephen also claimed the diet was ‘kooky’ and ‘gibberish’ in March 2019, and con-
tinued to attack the report in the 
following years (and into 2025). 
This included attacking the BBC for 
featuring it, claiming it was indus-
try-funded, and tagging Leroy as she 
takes a quote by The Lancet editor 
Richard Horton as proof that ‘The 
cultish cabal known as EAT 2.0 re-
veals its true agenda.’ 

Louise Stephen

Handle: @LouiseStephen9

Posts: 76

Engagement: 2,452 

Mis-in!uencer ranking: 14

Louise Stephen a former corporate strategy consultant with "rms like KPMG and 
PwC, who faced an autoimmune illness in her thirties which caused renal failure 
and led her to need a kidney transplant. This led her to write a book, Eating Our-
selves Sick, about the impacts of modern processed diets on health.98 

A vocal critic of EAT-Lancet, Ste-
phen was the third most proli"c 
of the top 20 mis-in#uencers in 
terms of post volume. Her objec-
tions focused narrowly on po-
tential vitamin B12 de"ciencies, 
ignoring the broader evidence 
supporting plant-forward diets for 
overall health and environmen-
tal sustainability. As with many 
mis-in#uencers she classes the 
"ndings as ‘elitist.’ She also ex-
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including The Obesity Epidemic: What Caused It? How Can We Stop It?, which was criticised by 
the World Cancer Research Fund&for its dietary and "tness recommendations.102

As the EAT-Lancet report publicly launched on 17 January 2019, Harcombe posted a blog on 
her website stating that ‘The EAT#Lancet diet is nutritionally de$cient’ and detailing alleged 
micronutrient gaps such as in B12, retinol, vitamins D and K, calcium, iron, sodium, potassium 
and omega-3s.103 The mis-in#uencer network shared the article six times and it was shared 
over 60 times more generally, with tweets directly quoting or paraphrasing it and describing 
it using terms such as a ‘must-read,’ ‘brilliant,’ ‘expert’ analysis. 

Zoë Harcombe 

Handle: @zoeharcombe

Posts: 11

Engagement: 2,080

Mis-in!uencer ranking: 18

Zoë Harcombe frequently promotes narratives opposing public health dietary 
guidelines and advocates for diets high in red meat. She holds a BA and MA 
from the University of Cambridge, and a PhD in health and nutrition from 
the University of the West of Scotland (from which she takes her Dr title); 
she promotes the Cambridge links but does not mention the less well-known 
university.99 Her website promotes nutritional information and critiques ac-
ademic articles on dietary shifts. According to the site, all her funding comes 
from subscribers: ‘A subscription of less than £1 per week keeps this site free 
from adverts and any corporate in&uences.’100 &

Her site includes an article accusing the WHO of mixing up causation and 
association in its recognition of red and processed meat as probable carcino-
gens, excluding the WHO’s essential quali"er that the risk comes from over-
consumption.101 Harcombe has written several books about food and diets, 

Changing Markets © 2025 all rights reserved  Meat vs EAT-Lancet: The dynamics of an industry-orchestrated online backlash  | Meat the mis-in!uencers  | 46



Diana Rodgers

Handle: @SustainableDish 

Total posts: 17

Engagement rate: 1,504

Mis-in!uencer ranking: 20

Diana Rodgers is a dietician and the au-
thor of Sacred Cow: The Case for (Better) 
Meat. She has produced of a documen-
tary of the same name and also written 
two Paleo cookbooks. She is the found-
er of the Global Food Justice Alliance, ‘a 
non-pro$t advocating for the inclusion of 
animal-sourced foods in dietary policies 
to promote a more nutritious, sustain-
able, and equitable global food system.’ 
Her website states that the ideas she’s 
been promoting are ‘any meat is better 
than no meat’ and ‘it’s not the cow, it’s 
the how’, concepts she celebrates as 
‘$nally gaining traction in mainstream 
conversations.’104

She accuses the EAT-Lancet Commission of 
vilifying meat consumption and ignoring the 
nutritional value of animal products, of im-
posing vegan or near-vegan diets and ignoring 
cultural, nutritional and economic realities. 
On 17 January 2019, Rodgers posted an article 
on her website, ‘20 Ways EAT Lancet’s Global 
Diet is Wrongfully Vilifying Meat’, which quot-
ed both Mitloehner and Leroy (and referenced 
a podcast she had done with Mitloehner).105 
It was shared six times by the mis-in#uencer 
network and nearly 60 times overall, includ-
ing by Frédéric Leroy and Louise Stephen. In 
the article she asks ‘How nutritious, environ-
mentally friendly, or ethical is it to advise a nu-
trient de$cient diet to the global population?’106
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5. Messaging, summits 
and frameworks: Industry 
coordination continues  

The social media backlash against the EAT-Lancet report served as 
a #ashpoint for food systems becoming embroiled in mis- and dis-
information narratives online, opening a new front in the ‘culture 
wars.’107 This new front serves meat industry interests, and it was 
quick to capitalise on the ‘remarkable success’ of the EAT-Lancet 
pushback.108 This includes investing further in building narratives 
and academic resources and strategising on how to continue with 
‘business-as-usual’ and fend o$ regulation.  Some of the most prom-
inent mis-in#uencers, notably Frédéric Leroy, played a signi"cant 
role in organising scienti"c declarations and discussions on how to 
communicate industry narratives more e$ectively. The 2022 Dub-
lin Declaration was used as a tool to lobby against European health 
and environmental regulation but was quickly exposed as industry 
propaganda. Dublin was followed by the Denver Call for Action, 
billed as a scienti"c conference, but ultimately pushing an ‘urgent’ 
communications drive, as shown in documents and audio recordings 
obtained by Changing Markets and detailed below. 



industry, its negative impacts on climate and biodiversity, and well-evidenced data 
on how the overconsumption of meat is driving undesirable health outcomes for 
many population groups. These facts would be essential for an ‘evidence-based 
discussion’ about the ‘societal role of meat and livestock.’  

Nonetheless, the declaration received largely uncritical mainstream media coverage 
and was used as a lobbying tool by meat and dairy interests in the EU.115 Although 
it was presented as an independent scienti"c contribution, a month later Red Flag 
was referencing Dublin as part of its work on the Protein PACT agenda, including 
‘communications support and social media networks to secure media opportunities 
for experts in events like the Dublin Summit.’116 Following the release of the decla-
ration, Ederer told attendees of the World Meat Congress 2023 that he and others 
had been busy creating the ‘scienti$c instruments that you as industry can use’ in 
policy and public debates.117 

In October 2023, an Unearthed investigation revealed how the declaration was or-
chestrated by "gures with "nancial ties to the meat industry. The investigation was 
also featured in The Guardian, with an article which included an eminent environ-
mental scientist calling the declaration ‘industry propaganda’.118 Following these 
publications, the declaration website added author names and some clari"cation 
on potential con#icts of interest. However, key information is still missing – for ex-
ample, while the site does now disclose that one of the authors, Collette Kaster, is 
the CEO of the American Meat Society Association, it does not mention that AMSA 
is industry-funded, nor does it disclose Ederer’s close ties to the meat industry.119 
In November 2023, Leroy appeared on Beef Central TV, stating that the declaration 
is “an independent initiative coming from independent scientists, there has been no 
funding whatsoever from industry or in&uence over what we’re doing by industry.”120 

5.1 The Dublin Declaration  

In October 2022, Teagasc, Ireland’s Agriculture and Food Development Authority, 
hosted the International Summit on the Societal Role of Meat in Dublin, from which 
the Dublin Declaration of Scientists on the Societal Role of Livestock was launched. 
The agency which receives 75% of its funding from the Irish Government and the 
EU, contributed '39,000, most of the overall cost of '45,000.109

The conference had a stated aim to overcome ‘increasingly a'ressive pleas to dec-
imate or even eliminate animal source foods from human diets.’110 Although the 
declaration ultimately listed 36 co-authors, its direction was largely shaped by a 
six-member committee,111 including proli"c EAT-Lancet mis-in#uencer Frédéric 
Leroy, and Peer Ederer, a long-time meat industry consultant, whose clients have 
included meat giant, JBS.112 The pair also co-authored the introduction to a follow-up 
article in a special issue of Animal Frontiers.113

The declaration statement calls for a ‘balanced view of the future of animal agri-
culture’. The "nal text is just 700 words, and mostly presents selective facts about 
livestock systems, without context: for example, that ‘well-managed livestock sys-
tems applying agroecological principles can generate many other bene$ts’ and ‘live-
stock-derived foods provide a variety of essential nutrients and other health-promoting 
compounds, many of which are lacking in diets globally, even among those popula-
tions with higher incomes.’ The statement declares that ‘[livestock systems] are too 
precious to society to become the victim of simpli$cation, reductionism or zealotry.’114 

These are all claims that have been levelled against EAT-Lancet. As a coordinating 
member of the committee, and one of the most outspoken EAT-Lancet mis-in-
#uencers, it is possible that Leroy in#uenced this language with EAT-Lancet in 
mind. The declaration conveniently omits critical facts about the size of the meat 
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5.2 From Dublin to Denver 

Central players behind the EAT-Lancet backlash and Dublin declaration, including 
Frédéric Leroy, went on to organise and participate in a gathering of industry-friendly 
academics, PR professionals and paid advocates in Denver, Colorado, in October 
2024.127 

The conference was billed as a scienti"c gathering, with academic-themed notes and 
presentations made publicly available. 128 However, some notes and presentations 
on branding, communications, public relations and lobbying were not. Dissenting 
voices were refused entry, to allow ‘an open exchange’M and an industry-sponsored 
networking event for delegates was deliberately kept o$ record.N This secrecy was 
overcome thanks to audio recordings of the proceedings, obtained by Changing 
Markets, as well as documents selectively published by its organisers and partici-
pants. These make clear that the livestock industry is committed to increasing its 
public relations operation. At Denver, communications and PR professionals urged 
delegates to embrace biased or unproven scienti"c arguments and push identi-
ty-driven in#uencer campaigns. 

Denver was part-funded by the US taxpayer. The Summit’s successful applica-
tion for a $49,200 grant to USDA-National Institute of Food and Agriculture, was 
supported by several companies and industry groups. Letters from the National 
Cattlemen’s Beef Association, Meat & Livestock Australia and several branches of 

M  In Session III (Societal Considerations), Peer Ederer mentioned discussions on whether to ‘invite some of the maybe more reasonable 
abolitionists’ to the meeting, saying that ultimately, they ‘decided against it, because our experience has been in other forums that it’s not 
constructive. It’s not really a constructive discourse, and it disturbs our ability to … grapple with these, with these issues. So we had people 
apply that we turned down, that we actively did not want to come so that we can have here in this room, an open exchange.’ – Changing 
Markets has this recording. 

N  Denver organising committee member Keith Belk, in response to a request from the Global Meat Alliance to have its drinks event formally 
included in the schedule, replied, ‘we must maintain an arms-length distance from industry as we cannot be perceived as having a con$ict-
of-interest. So, we are hosting the meeting and facilitating the debate that may occur but are not asking for any sponsorship or support.’ – 
Changing Markets has this email exchange 

In 2024, further analysis by Food Unfolded found that 60% of signatories had links 
with the livestock sector.121 In 2025 a paper in Environmental Science and Policy ‘The 
Dublin Declaration: Gain for the Meat Industry, Loss for Science,’ found ‘The Dublin 
Declaration (DD) echoes meat industry narratives. The DD con&icts with well-estab-
lished scienti$c $ndings on meat production and consumption. The DD is associated 
with excessive self-citation and large con&icts of interest.’ It also found that ‘While 
the DD’s impacts on public discourse arguably should not be overstated, it certainly 
has contributed to a larger media environment which often vili$es initiatives toward 
dietary shifts.’ 122

BOX 4: Animal Frontiers  

Established in 2011, Animal Frontiers is a review journal published as a joint 
venture of the American Society of Animal Science (ASAS), the Canadian So-
ciety of Animal Science, the European Federation of Animal Science, and the 
American Meat Science Association (AMSA).123 While all have close industry 
ties, AMSA in particular is known to receive funding and event sponsorship 
from major industry players such as Cargill and JBS.124 Animal Frontiers is 
predominantly invite-only, publishing articles which emphasise the nutri-
tional, economic, and societal importance of animal-sourced foods while 
critiquing plant-forward frameworks. The journal has published at least "ve 
articles explicitly challenging the EAT!Lancet report with special features on 
the Dublin and Denver declarations, led by AMSA.125 Since January 2018, as 
part of a move to enhance the global visibility, subscriptions, and interna-
tional reach of its journals, all ASAS-linked publications, including Animal 
Frontiers, have been published by Oxford University Press.126
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Nourishment-oriented policy – emphasising claims that alternatives to animal 
products are ‘nutritionally incomparable and often inadequate, devoid of the &avors 
and textures people desire.’135 The call ignores the centuries-old signi"cance of plant-
based foods in diverse cultures worldwide. 

Recognition of system complexities in livestock and ecology – arguing that ‘live-
stock’s footprint’ should not be overstated, that it is being incorrectly measured in 
current analysis and that there are plans to undermine the industry.

High standards of evidence and respect for science – while presented as a call for 
scienti"c debate and food policies based on sound evidence, this ask is undermined 
by the conference itself discrediting the foundations of the scienti"c community 
and methods, such as EAT-Lancet. 

Scienti"c conferences don’t usually begin with advice from spin doctors. However, 
Denver did. The PR "rm that celebrated the EAT-Lancet online backlash, Red Flag, 
gave a ‘pre-summit workshop’ which was not included in the conference notes, but 
is referred to in a report prepared for the Australian Meat Processor Corporation. 136 
Red Flag had earlier launched the Protein PACT through AAA board member, and 
Meat Institute’s Chief Strategy O%cer, and EAT-Lancet critic, Eric Mittenthal. As a 
delegate to the Denver conference, Mittenthal acknowledged how helpful in#uenc-
ers are to lobbying policymakers, such as at high-pro"le climate events like COP.O 

Scienti"c arguments will only get us so far, industry notetakers acknowledged. 
When it comes to public communications, there is ‘strong agreement’ that scienti"c 
evidence ‘is a poor cousin of personal belief’137 they wrote. One presenter acknowl-
edged that "this is not a scienti$c conference."138 Meat industry consultant, and a 

O  Panel discussion. Squaring Ecologic Circles Panel “And so we are engaged with food systems, in$uencers, health professionals, investors, 
where we go to events like climate week and will be at Azerbaijan to really be a part of a conversation that doesn’t often include agriculture 
and bringing the science, bringing farmer voices to those conversations.” [51.45] Changing Markets has this recording. 

JBS are included in the application, amongst others. The letters voice enthusiastic 
support for the event, citing the need for a communications project to emphasise 
meat’s nutritional bene"ts while countering pressure faced by the industry with 
regards to climate change, excessive water use, animal wellbeing violations, and 
food safety problems.129

Another funder was the US National Institute of Food and Agriculture as well as the 
Monfort Family Foundation, which according to its website is ‘powered by’ Mon-
fort, a group with roots in Colorado’s cattle industry.130 As with Dublin, the Denver 
Call for Action was published in a special edition of Animal Frontiers.131 There were 
presentations on nutrition and diet, all of which argued that meat is essential for 
human health. 

An industry summary of the Denver meeting helps us understand why it was or-
ganised: ‘ideological activist attacks on the livestock and meat industry’ can be 
‘refuted by high quality scienti"c evidence.’132 This can be seen as code for unproven 
scienti"c concepts, such as The Nourishment Table (see Box 5). Denver speakers 
rehearsed these theories alongside attacks on o%cial dietary guidelines, elevating 
non-medical and livestock-friendly factors such as culture and personal choice. 
At the forefront, was conference co-organiser and ringleader of the EAT-Lancet 
pushback and Dublin conference, Frédéric Leroy. Leroy’s work has been accused of 
overgeneralising evidence and failing to acknowledge the severe and acute public 
health and environmental harms of livestock.133 

The Denver Call for Action has three central asks: a ‘nourishment-oriented policy,’ 
recognition of system complexities in livestock and ecology, and high standards 
of evidence and respect for science.134 While the asks are presented with neutral 
language, they present a blinkered view which helps preserve the status quo. 

Changing Markets © 2025 all rights reserved  Meat vs EAT-Lancet: The dynamics of an industry-orchestrated online backlash  | Messaging, summits and frameworks: Industry coordination continues    | 51



The statements summarised above, made by deeply partisan players in a conference 
organised and sponsored by industry, suggest that the plan is to rely on biased and 
unproven science, identity politics, and misinformation to sway public opinion, 
fend o$ regulation, and continue reaping pro"ts. The status quo, in other words, 
is at the cost of tremendous harm to public health and the planet. 

The launch of EAT-Lancet 2.0, as a ‘major scienti"c update’ to the "rst EAT-Lancet 
report is clearly seen as a threat to industry interests.  

There is little doubt it’s part of the ‘attacks’ on the livestock industry the summit 
was trying to address. In one presentation it was also directly acknowledged as part 
of ‘Future Challenges’ (see picture below).

Dublin leader, Peer Ederer, urged Denver delegates to recognise that “scienti"c facts 
are not as critical as ‘who you are’ and that ‘truth is a relative concept’.139 Another 
speaker expressed open disdain for leading scienti"c institutions, describing ‘those 
fancy people at Harvard, fancy people at Tufts… some of those people, they’re often-
times, they’re both annoying, just their public statements, but even imagine sitting 
down and eating with them.’140 

During the conference’s "nal session, Ederer said "We the Dublin, Denver group of 
scientists, we also call ourselves the societal role of meat.org scientists, but it’s a bit 
more clumsy, although I’m sure our communication/PRagents would disapprove 
of that."141

In another session, PR expert, Charlie Arnot, told delegates that the agricultural 
sector continues to have a public trust problemP and that while there were signif-
icant pro"ts ahead, more work was needed to secure its social licence to operate 
and avoid environmental and human health laws.Q Another delegate talked about 
Europe, saying "We are really $ghting for our licence to produce."142 Two industry 
organisers concluded that the conference: "involved successful communicators to 
inform the translation of science to e%ective consumer discussion. It was agreed that, 
as a matter of urgency, a coordinated strategy to amplify the science using all contem-
porary channels and lobbying was essential, linking with international stakeholders 
to achieve maximum cut through with uniform global messaging for customers and 
policymakers."143

P  Communications expert Alexa Lamm presented a paper, ‘communicating with society about the science behind meat and livestock 
production’, which claims high levels of anti-meat misinformation online, while describing the younger generation as source of 
future growth for industry that is ‘still pliable’ on channels like Tiktok and Instagram. At the conference, in her talk ‘Making an Impact: 
Communicating the Science to Policymakers/Consumers’, she acknowledged that industry has a trust problem, saying that the public have 
‘cognitive dissonance’ between nice green "elds and the reality of factory farming. Lamm urged conference delegates to build partnerships 
“with new forms of media to "nd new and young audiences.’ Changing Markets has this recording, in addition Lamm’s presentation slides 
are available on the o$cial conference website: www.societalroleofmeat.org/meeting-presentations/

Q  The conference kicked o% with a session titled Trust, Science, and Global Considerations for the Societal Role of Meat and Livestock, 
including a talk by PR expert, Charlie Arnot of the Look East agency, which ‘helps agribusinesses maintain their social license to operate 
with consumers’. Session notes have not been made public, but there is a recording of the Arnott referring to the signi"cant economic value 
of industry maintaining its social license and ensuring that society believes that it is operating in a way consistent with their values and 
expectations. Changing Markets has this recording. 

Slide presented at the 'Denver Summit on the societal role of meat and livestock', referencing EAT!Lancet 2.0 November 2024. 
Frédéric Leroy is pictured at the back of the stage.
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BOX 5: The Nourishment Table 

In February 2025, as part of the Animal Frontiers special edition about Denver, Frédéric Leroy published his new dietary frame-
work, the Nourishment Table. It is derived from a study co-authored by Leroy and fellow EAT!Lancet academic critics, Ty Beal 
and Alice Stanton: ‘A framework for adequate nourishment: balancing nutrient density and food processing levels within the 
context of culturally and regionally appropriate diets.’144

In the description of the Nourishment Table on ALEPH2020, Leroy and his co-authors state they are basing it on the ‘failure’ 
of existing dietary guidelines. They argue that nutrient de"ciencies are still an issue and ‘diet-related non-communicable dis-
eases have increased to epidemic proportions, with only a minority of adults still in optimal cardiometabolic health.’145 This bold 
assertion fails to acknowledge that dietary guidelines are largely not followed, with a recent global systematic review showing 
that 40% of the population in both high- and low-income countries do not adhere to food-based dietary guidelines.146 

The Nourishment Table claims that low intake of animal-derived foods ‘like the EAT%Lancet model, often leads to de"ciencies 
in key micronutrients’, but provides no evidence to back up the statement. It also, somewhat contradictorily, claims that the 
health risks of high animal-food consumption are ‘uncertain’ while con"dently asserting that ‘heavily animal-based diets can 
o#er therapeutic potential for the metabolically challenged.’147 The evidence provided either self-references work by Leroy or 
cherry-picks "ndings from other studies, many of which themselves have been discredited.R At the end of the Denver summit, 
the Nourishment Table was presented as a key resources for industry to use. It is already being promoted by the top mis-in-
#uencers in our dataset. For example, in March 2025, Joanna Blythman interviewed Frédéric Leroy about the Nourishment 
Table for the Sustainable Food Trust’s website, positioning it as an alternative to a one-size-"ts-all dietary prescription like the 
Eat-Lancet planetary health diet.148, ignoring the #exibility that is built into the EAT!Lancet report. 

R  The references for this statement include Leroy’s ‘For details, cf.&Leroy et al. (2025)&[pre-print&here]. Additionally, see ALEPH2020’s sections on&protein&and&(micro)nutrients. For a 
discussion on nutrient-dense foods across the life course, see&Beal et al. 2024. For a critique of a too narrow interpretation of Paleo diets, see&Lieberman et al. 2023.’ None of these are valid 
sources for the statement that health implications of high meat consumption are uncertain. 

https://doi.org/10.1093/af/vfae032
https://www.aleph2020.org/leroy-et-al-2025
https://www.aleph2020.org/human-health/high-quality-animal-protein
https://www.aleph2020.org/human-health/micronutrients-in-animal-foods
https://www.pnas.org/doi/10.1073/pnas.2319007121
https://doi.org/10.1016/j.ajcnut.2023.06.013
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5.3 Signs of a backlash to EAT-Lancet 2.0 

Alongside the continued messaging development and coordination of the meat in-
dustry and mis-in#uencers at events such as Dublin and Denver, pro-meat messag-
ing continues to be spread through social media. The #Yes2Meat hashtag was used 
over 2,000 times in the period between June 2024 and May 2025, while #MeatHeals 
was used over 8,000 times. 

While there is signi"cant background noise, some of the mis-in#uencers are already 
attacking EAT-Lancet, leading to some peaks in our 2024-25 dataset. Frédéric Leroy 
and Nina Telcholz have been the most proli"c, and therefore we review them here.

In December 2024, Leroy posted a series of comments to an X post, including that 
‘EAT#Lancet is out there with astrology.’ Then on 20 January 2025, he wrote an in#am-

matory post attacking EAT-Lancet with false equivalence claims about the diet and 
rates of malnutrition, stunting and diabetes in India. His post, viewed over 20,000 
times, reactivated familiar narratives about the planetary diet being nutritionally 
inadequate and ideologically driven. Responses included calling EAT-Lancet a 
‘joke’ and a suggestion that it be designated a ‘terrorist organisation’. In March he 
questioned why there would be future EAT-Lancet reports and warned people to 
‘Get prepared for more dystopian plans to mess with our global diets. Starting Oc-
tober 2025.’ In April he shared an article claiming that the EAT-Lancet diet would 
increase nitrogen emissions in Denmark, and in June accused EAT-Lancet of being 
industry-funded. 

Teicholz also continues to focus on direct attacks on EAT-Lancet, including in De-
cember 2024, where she claimed the planetary health diet was developed by global 
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business groups. On 18 January 2025, The Lancet featured an editorial about the dangers 
of mis- and disinformation for public health.149 This prompted a backlash with people 
referring to ‘hypocrisy’ and claiming it is the EAT-Lancet report that is disinformation. 
Teicholz was among the top critics, by engagement. Her post on X criticising The Lancet 
received more than 32,000 views, was liked 532 times and reposted or quoted 108 times. 
Teicholz prompted another small spike on 24 January 2025 when she commented on EAT 
founder Gunhild Stordalen discussing the planetary health diet at the World Economic 
Forum, claiming it showed elites were still pushing the EAT-Lancet agenda. 

Teicholz continues to be active in her at-
tacks on EAT-Lancet, including posts in 
August 2025, again claiming it is funded 

by corporations (and Bill Gates). She calls it 
a ‘multi-million dollar campaign on how we 
should all eat a diet of 1.5oz of meat a day’, 
while claiming the backlash is an ‘organic 
grassroots campaign’ which supporters of 
EAT-Lancet are trying to discredit. She uses 
many of the same arguments put forward by 
Frédéric Leroy in his article on ALEPH2020. 
Some of her recent posts have also been 
shared by Joanna Blythman.
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6. Conclusion

The pushback against the EAT-Lancet report in 2019 is considered 
the "rst major outbreak of mis- and disinformation targeting food 
systems transformation and the science supporting it. Our research 
into the social media backlash shows that it was not an organic phe-
nomenon, but the result of a coordinated network of mis-in#uencers. 
Some have clear links to the meat industry, while others have strong 
convictions on the necessity of high meat consumption, which the 
industry then ampli"ed. Behind the EAT-Lancet backlash was a small 
but very vocal group of seemingly independent and unconnected ex-
perts with high following and engagement, who posted consistently 
and ampli"ed each other’s posts, articles and opinions, creating the 
impression of a valid and multifaceted critique of the scienti"c re-
port. By some measurements, they succeeded in swaying undecided 
audiences against the report’s "ndings and the reality that reducing 
the consumption of animal products is a critical lever for healthier 
diets and a crucial solution in a time of climate and nature crises.

Documents suggest that the campaigns around hashtags #Yes2Meat 
and #ClimateFoodFacts were industry funded, and that senior "gures 



Conspiracy theories shaping public opinion

According to the Harvard Kennedy School’s Misinformation Review: ‘Conspiracy 
theories have transitioned from fringe phenomena to central forces shaping public 
opinion and political discourse worldwide. Driven by the digital transformation of 
information, conspiracy beliefs increasingly pose a challenge across the world.’154 The 
rise of Covid-19 related conspiracy theories, such as the ‘Great Reset’,S has turned 
debates over diets and climate into a battleground for in#uence and a ripe area for 
polarisation. Far-right conspiracy theories which allege that global elites aim to 
control diets, impose insect-based foods and synthetic meat, and restrict personal 
freedom of choice are increasingly mainstream. We saw early forms of these con-
spiracy theories in the 2019 dataset: for example, Nina Telcholz and Gary Fettke 
referred to Big Food and Big Pharma driving EAT-Lancet, and ‘vegan billionaires’ 
trying to tell everyone what to eat. In Truth, Lies and Culture Wars, conspiracy 
theories represented 37% of all posts and were promoted by right-wing "gures like 
Peter Sweden, Geert Wilders and Cabot Philips, who were not yet engaged in food 
systems misinformation in 2019, but can be expected to engage in a potential 2025 
backlash. 

S  The Great Reset, initially a term used to look at economic recovery from Covid-19, became a global conspiracy theory spreading rumours 
that elites were using Covid-19 to collapse the economy and impose authoritarian control, including forcing people to eat insects or fake 
meat. See www.bbc.co.uk/news/blogs-trending-57532368.

celebrated criticism of the EAT-Lancet report as an example of successful industry 
coordination. Furthermore, industry-aligned scientists like Frank Mitloehner used 
their role in the online backlash for further fundraising purposes with industry 
groups that were involved in setting up the CLEAR Center at UC Davis.150 For many 
of the top mis-in#uencers, we found no evidence that they were paid directly by 
the industry. However, they have written books on the topic, provide lectures, and 
sell dietary advice, subscriptions or speci"c products, meaning that many of them 
have a "nancial interest in maintaining high levels of meat consumption.    

Importantly, since 2019, the level of online misinformation related to food systems 
has grown exponentially. In our 2023 report, Truth, Lies and Culture Wars, we un-
covered and analysed almost a million misinformation posts between 1 June 2022 
and 31 July 2023. Our "ndings show that many of the same narratives used in the 
attacks against EAT-Lancet traced in this report had persisted and ampli"ed. In 
2025, carnivorous diets, and those who push them, are considered mainstream in 
many environments, notably pushed and legitimised by the US health secretary 
RFK Junior,151 as well as by several opinion leaders within the so-called manosphere. 
According to research by Hubbub, young men aged 16-24 are nearly three times 
more likely than the general population to have increased their meat consumption 
over the last year.152 

This year, for the second year running, the World Economic Forum highlighted 
mis- and disinformation as one of the top ten short-term risks tov society.153 The 
landscape into which the EAT-Lancet Commission’s second report will be released 
in October 2025 is now far more ridden with climate and health mis- and disinfor-
mation, including the backlash against scienti"c research, as well as signi"cant 
uptake of conspiracy theories driven by far right actors.

Below we analyse some of the key trends that might negatively impact EAT-Lancet 2.0:
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on Community Notes for content moderation.160 Analysis by the Harvard Kennedy 
School has documented a ‘statistically signi$cant’ decline in ‘information quality’ 
under the new system. In addition, X is increasingly pushing far right content to 
its users, which has resulted in many people leaving the platform.161 The majority 
of users who have now stopped using X following Musk’s takeover cited concerns 
about the lack of moderation and quality of information.162 Despite this, X still had 
586 million active monthly users in February 2025163 and we can expect backlash 
against EAT-Lancet to thrive on this platform. 

This decline in content standards is not exclusive to X. Meta (Facebook, Instagram 
and Threads) also ended its third-party fact-checking programme in January 2025, 
with Mark Zuckerberg claiming this would reduce censorship on its platforms, 
which have around 3 billion users.164 This has already resulted in more extremist 
content being shared, prompting Meta’s oversight board to express concerns about 
the change in content moderation having been actioned too hastily.165

The rise of AI

Since 2023, with the rise of generative arti"cial intelligence (AI), the spread of online 
disinformation has accelerated. From deepfakes to fake news and automated bots, 
AI can generate more content and make it increasingly convincing. Importantly, 
AI-based systems have increased automated curation limiting users’ opportunities 
to discover content independently.166 They have also been shown to enable highly 
targeted messaging, designed to reach speci"c communities, align with their beliefs 
and values, and in#uence opinions more e$ectively.167

Carnivore diets, protein boom and the ‘manosphere’

Our tracking shows that, of the hashtags most prevalent in the 2019 backlash, 
#Yes2Meat continues to be proli"c (with over 2,000 posts in the last year) and is 
now consistently used across a range of social media platforms, while #MeatHeals 
featured in more than 8,000 posts in the last year, showing social media users’ 
continued interest in carnivorous diets. In Truth, Lies and Culture Wars, online 
narratives focused on the supposed health bene"ts of meat, but also around po-
larising debates on masculinity and how ‘real men’ must eat lots of meat. The ‘pro-
tein boom’, the term used to describe the current wellness and "tness "xation on 
protein, has boosted existing animal protein products as well as led to an increase 
in protein start-ups155 and protein-focused beauty and wellness trends.156 Carniv-
orous diets are often featured in manosphere podcasts and talk shows, and have 
been promoted by the likes of Joe Rogan, Jordan Peterson and Andrew Tate. These 
highlight supposed bene"ts like better mental clarity and a greater connection with 
nature, often alongside misinformation about the environmental impacts of meat 
consumption.157

Declines in social media content standards 

Humans are naturally drawn to moral and emotional information, and social media 
algorithms exploit this by promoting content that maximises engagement rather 
than accuracy.158 This #oods feeds with sensational or polarising material, making 
extreme views appear more common than they are.159 

The risks have been exacerbated by the decline in social media content standards. 
Following Elon Musk’s takeover of Twitter in October 2022, and its subsequent 
rebranding as X, in September 2023 the platform discontinued the function that 
allowed users to report misleading information, saying it would now rely solely 
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Health-based misinformation describes the 
EAT-Lancet diet as nutritionally deficient, 
ultra-processed, and harmful. Narratives 
claim it causes disease, infertility, and 
cognitive decline by removing ‘healthy’ 
animal products and promoting ‘unhealthy’ 
grains, seed oils, and sugar. 

These narratives discredit EAT-Lancet’s 
scientific foundations by targeting its authors, 
accusing them of ideological bias, conflicts of 
interest, and poor methodology. The report is 
called “unscientific,” “self-reviewed,” and driven 
by pre-existing vegan agendas funded by food 
and pharma companies.

Misinformation presents EAT-Lancet as a 
coordinated campaign by elites to control diets, 
restrict choice, and profit from new food markets. 
The report is linked to globalist actors like WEF, 
Edelman PR, and multinational food firms. Posts 
allege authoritarian policy is coming, giving examples 
of meat taxes and non-consensual stealth marketing.

MALIGNING: UNDERMINING:

Environmental misinformation rejects the 
EAT-Lancet claim that plant-based diets benefit 
the planet. Narratives point to nut farming’s 
water use, pesticide reliance, and the 
environmental toll of crops, while portraying 
meat as the more natural and sustainable option.

VILIFYING:

CONSPIRING:

This tactic portrays meat as biologically 
necessary and health-restoring. Hashtags 
like #Yes2Meat and #MeatHeals are 
used to spread stories of reversing 
obesity, diabetes, and inflammation 
through meat-based diets. Meat is 
presented as ancestral and irreplaceable 
and a essential for health – in contrast to 
the EAT-Lancet diet which is denigrated 
as lacking in many ways

HEALTH-WASHING:

This tactic aims to recast livestock as 
climate solutions - claiming cows 
sequester carbon, regenerate 
ecosystems, and use otherwise 
unproductive land. It downplays 
emissions by cherry-picking data and 
arguing that meat and dairy are already 
sustainable. Blame is shifted to fossil 
fuels, and EAT-Lancet is portrayed as 
anti-climate, anti-farmer, and out of 
touch with ecological realities.

GREENWASHING:

Culture war narratives portray EAT-Lancet as an 
attack on masculinity, tradition, and identity. Meat is 
tied to strength and national pride; plant-based diets 
are mocked as weak, elite, or cult-like. This framing 
serves as a way to foment opposition to EAT-Lancet 
through identity and emotion.

POLARISING:

Animal-based food products are 
essential for good health

Animal-based food products 
are environmentally friendly

Culture WarsEAT-Lancet diet is not good for the environment

EAT-Lancet diet is unhealthy Science and Research The elite are planning “A Great Reset”

DISPARAGE
Types of narrative likely to be used against EAT-Lancet 2.0

ENHANCE

➀

➀

➁

➁

➂

➃

➄



improving fact-checking in reporting on issues such as food, which are highly vul-
nerable to manipulation. There is also a need to bring back social media content 
moderation and other measures to limit the ampli"cation of false or misleading 
content. Ideally, this would be done through government regulations and high 
"nancial penalties for social media platforms that do not stop the spread of fake 
news and disinformation.

One of the most dangerous impacts of the spread of mis- and disinformation is its 
ability to distract, delay and derail climate action at a time when the stakes could 
not be higher. As we hurtle towards irreversible climate impacts, urgent, decisive 
action is needed – including on food systems, which are responsible for one-third 
of greenhouse gas emissions,168  and the single biggest driver of the loss of nature.169 
A comprehensive survey of climate experts in 2024 concluded that global green-
house gas emissions from livestock must be cut by 50% by 2030 to align with the 
Paris Agreement.170  The impacts on health are also clear, with a 2021 study "nding 
that a quarter of all deaths among adults globally are attributable to poor diets.171  

The meat industry understands the power of online backlash against climate and 
health science to successfully distract, delay and derail action which may a$ect its 
pro"ts. At this critical moment, the scienti"c community and policymakers must 
be aware of the dark forces lurking behind the scenes, working overtime to main-
tain the status quo of high meat consumption. The industry has led these attacks 
before and is preparing to do it again – in an environment where science and facts 
are already under attack. This makes it even more urgent for media, politicians and 
the public to look at who is really behind the social media headlines and what their 
a%liations are. Without doing this, we risk missing the signi"cant opportunity to 
transform our food systems and create a healthier and climate safe future for us all. 

6.1 Preparing for EAT-Lancet 2.0 and beyond 

Many of the same mis-in#uencers behind the 2019 backlash are still active and 
engaging with each other, their reach has grown, and the public acceptance or 
take-up of their ideas has increased. At the same time, mis- and disinformation in 
food systems is increasingly entrenched and sophisticated with newer voices also 
pushing these narratives.  

While X may not have the same level of in#uence it did in 2019, it still has more 
than half a billion monthly users. But the anti-EAT-Lancet 2.0 narratives can be ex-
pected to increasingly play out on other social media platforms. While X is known 
to explicitly promote extremist narratives, misinformation can spread more subtly 
on other platforms. For example, TikTok formats blur fact and "ction, making mis-
information harder to spot and more likely to be shared, while long-form videos 
on YouTube can dive deeper into narratives and so better seed or entrench ideo-
logical opposition. Traditional and social media also intersect and fuel each other, 
underscoring the importance of balanced and credible traditional media reporting. 

In a world riddled with disinformation and conspiracy theories, just having the facts 
and scienti"c rigour is no longer enough to create positive change for the planet 
and people. The evidence presented in this report should be a wake-up call for all 
the scientists, journalists and policymakers working at the intersection of food and 
climate. Food system transformation, starting with the recognition that reducing 
the consumption and production of animal products is essential for human health 
and the future of our planet, is under threat. 

Being aware of disinformation narratives and preventing their spread requires 
multi-pronged approaches, including improving public media literacy to identify 
mis- and disinformation, promoting transparent scienti"c communication and 
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